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Abstract 

 

The media has been susept to misrepresenting the Muslim community for many years. However, the 9/11 incident 

fueled this false framing of the muslim community in the western media even further. In particular, many 

newspapers and tv shows began making direct linkages between the muslim community and terrorists. The reason 

this is so harmful is because it creates and confirms many stereotypes in the minds of the public and causes them 

to alter their behavior when interacting with anyone from said community. This paper attempts to explain the 

aforementioned through the application of the Framing and the Orientalism theory.  
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Introduction  

 

The media is considered one of the most powerful tools of communication; Media is a platform that has 

completely changed the way we perceive things around us. It acts as a link between people from all over the 

world. The evolution of media transcends barriers of people belonging to different socio and economic 

backgrounds, people from various ethnicity, race etc. From print media to radio to television to now the internet, 

the development of media plays a vital role in our lives by helping us be aware of the reality and understand what 

is happening around us and others. While we can’t deny the undeniable advantages of the media, we can't also 

overlook the disadvantages.  
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The media does create opportunities for people to share their stories but the majority of the media has been bought, 

which influences what we see and hear. It is also noticed that many times what is portrayed in the media might 

not be the entire truth and deviates from the facts on the basis of personal bias. Media influences and sometimes 

entails the sharing of realities, points of view, and ideologies with the goal of changing behavior and motivating 

others to act in a certain way  

 

When it comes to religion and how it is represented in the media it is often noticed that the way certain religions 

are depicted is according to personal cultural norms and bias as opposed to factual information. There are several 

flaws in how religion is covered in the mainstream media, many of which have been thoroughly documented. 

Media is often seen highlighting selective aspects of a certain religious community thereby portraying 

communities like the Muslim community in a bad light. The media must be held accountable for inaccurate 

reporting regarding certain religious organizations.(Hoover, 2005).  

 

Terrorists, illegal immigrants, extremists and victims in need of Western liberation are some of the words and 

expressions that jump out every so often as you go through the content about the Muslim communities, especially 

in the western media. This paper aims to answer the question To what extent does the media’s framing of 

religion influence the opinions of the public? - A case study from the perspective of the Muslim community. 

In doing so, the main argument made is that the ill representation of the Muslim community has a very deep and 

significant impact on public opinion. 

 

What is media?  

 

Media in simple words describes any channel of communication. Aspects like printed paper to digital data, as 

well as art, news, educational content and various other forms of information, all fall under the umbrella term of  

“mass media” (IMPOFF, 2020).  The history of mass communication stretches from times of prehistoric art and 

writing through the various printing technologies developed over the decades. The numbers reached by each of 

these art forms and technologies have steadily grown from a handful to hundreds, thousands and even millions.  

 

Discussions around media in the past have primarily included its three main forms; print, radio and television. 

Print media is one of the oldest and most fundamental kinds of public communication. It is a kind of mass 

communication that creates and circulates news and information through printed publications. Examples of the 

same are newspapers, magazines, newsletters etc. Additionally, the invention of the radio helped not only to reach 

a wider set of people but also did so in a more personal manner, which worked for entertainment purposes as well 

as for conducting educational talk shows and political campaigns. Lastly, television is said to combine the best 

attributes of radio and print media; It is able to attract a large audience of all age groups, strata of the society, 

caste, religions and gender and has been able to influence people living in remote areas. (Hero, 2022) 
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While mass communication has been here for quite some time now, in its three main forms in addition to others, 

the ability for virtually anyone with a connected device to have access to all kinds of information out there and 

the added potential to customize the information that is broadcasted, is a fairly new concept. Media has become 

a part of everyone’s day to day life. It has an important part in different aspects of our lives. It plays a significant 

role in keeping everyone updated about various events around the world. This information allows us to connect 

with reality and grasp what is going on around us, as well as what is going on with others (IMPOFF, 2020). This 

helps us analyze and establish our own ideas on many issues and concepts by examining the information we get. 

The media is incredibly essential for education since it helps children and teens develop critical senses. Media 

helps in revealing and identifying prevalent problems in our society and provides a platform to initiate corrective 

actions. Communication through media also aids in reaching out to individuals more quickly, particularly during 

a disaster. The media aids in disaster management by educating the public about catastrophes, warning of risks, 

gathering and sending information about impacted regions, and alerting government authorities, relief groups, 

and the general public to specific needs (National Institute of Disaster Management, 2020).  

 

Despite the fact that the media's effect can be positive and significant at times. Many times media sources can 

deviate from the entire truth and instead of reporting facts without any prejudice and bias as we expect from them, 

they may end up distorting the truth by presenting a tainted version of the facts which results in stereotypes being 

formed on the basis of incomplete or not entirely true information. The downfall of media is something that cannot 

be overlooked and must be taken into consideration while using the media.  (Walden University, 2019) 

 

 

Media and Religion  

 

Media shares a close relationship with varying topics and the manner in which they are presented can be 

understood through the concept of framing. The framing theory proposed by Gregory Bateson states that framing 

may be defined as a process in which specific parts of reality are picked and given more emphasis or importance. 

Framing in the media represents the manner in which the media packages and displays information to the general 

public. According to the hypothesis, the media emphasizes some occurrences and then frames them in a specific 

way in order to support or discourage certain views.(Ardèvol-Abreu, 2015) 

 In this sense, the media has a selective impact on how individuals see reality. On many occasions this type of 

framing can be on the basis of personal bias, norms, social standards, pressure from interest groups, journalistic 

habits, and their own ideological or political inclinations may also impact their decisions. As a result, some 

definitions, assessments, and suggestions in news stories are given precedence over others. This impacts the 

audience by restricting how they see and interpret events. It can make people take more risks than they would 
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otherwise.  This will ultimately influence the choices made by processing the available 

information.(Communication Studies, 2012) 

 

 

The media has a very close relationship with religion. It has the power to sculpt perceptions of people especially 

when it comes to religion - a favorable portrayal of a certain religious community can help people connect to the 

same while its vilification can turn people against it. It is commonly noticed that many different forms of media 

have frequently come under flack for framing different religions in a specific manner according to personal bias 

and prejudice of the journalist and not based on factual information. The media commonly highlights specific 

features of a religious group, painting communities like the Muslim community in a negative light while painting 

others, like the Christian community, in a good light. (Day, 2016) 

 By restricting the information individuals use to assess events and form their own perspective, this kind of 

episodic new frame leads to failure in making logical connections between the issues being covered. 

 

Framing can also relate to the agenda-setting theory, which is the ability to influence the importance placed on 

certain topics of the public agenda. (Communication Studies, 2012) 

In that, it broadens the scope of the study by concentrating on the substance of the issues at hand rather than a 

specific topic. Given the media's enormous power and reach, as well as the role it may play in molding people's 

perceptions and attitudes on sociocultural problems, the way certain information of different religious groups is 

framed or portrayed in the media deeply impacts on how one perceives it. The framing of information of religious 

groups which are based on personal bias and prejudice leads to misrepresentation and formation of stereotypes in 

the heads of the audience. These stereotypes  about religious groups that are formed due to false or incomplete 

narrative created by the media influence the behavior of people towards them. 

 

Media and the Muslim community  

 

The Muslim community has always been one community which has been subjected to the framing of the media. 

Muslims have been depicted as an uncivilized, anti-modern, anti-democratic, oppressed community by the media. 

This sort of framing or false representation of the Muslim community on a platform that is a critical instrument 

for effective communication and disseminating information leads to the formation on stereotypes. Thus, the 

repetitive framing of the community in a negative light, by various types of media and governments throughout 

the years, has led to formation and confirmation of stereotypes that are present in the mind of the public. This is 

dangerous because such misrepresentation has resulted in hate crime towards the community and the public 

hostility has also increased enormously. 

   

http://www.ijrti.org/


© 2022 IJNRD | Volume 7, Issue 7 July 2022 | ISSN: 2456-4184 | IJNRD.ORG 

IJNRD2207094 International Journal of Novel Research and Development (www.ijnrd.org)  

 

784 

This form of Muslim community framing is considered as a global issue since it can be seen and experienced all 

over the world. Interestingly, even countries which are Muslim dominant or have a large Muslim community have 

been a part of this kind of a misrepresentation. A prime example of this would be India which has a fairly large 

Muslim community but still misrepresents them in many aspects. Indian cinema I.e. Bollywood once portrayed 

Muslims as rulers and in high statures, however, the narrative has now changed drastically with Muslims playing 

either terrorists, gangsters and/or despots. With the value of the Indian film industry sitting at around 183 billion 

Indian rupees as of 2020(Basuroy, 2022), it is easy to conclude that the number of movie consumers is 

unfathomable. This reiterates how damaging the misrepresentation of the Muslim community in media can be to 

the extent that specific regulations are implemented which restrict the ability for Muslims to live freely.  

 

Western media and the misrepresentation of the Muslim community  

 

As previously said, the media frequently portrays some communities, such as the Muslim community, in an 

unfavorable light. Western media has traditionally presented the Muslim community in a negative manner which 

has led to the formation of stereotypes in the mind of the public .This misrepresentation has led to an increase in 

the resentment and hostile behavior towards the Muslim community. Some words that have been highlighted by 

the western media for the Muslim community are terrorists, illegal immigrant, in need of western liberalization 

and modernization. (Mishra, 2006) Although this type of framing and misrepresentation have always existed, the 

years after the 9/11 incident - a series of four coordinated suicide terrorist attacks against the United States carried 

out by the militant Islamic extremist network al-Qaeda (Wikipedia, 2019) - were particularly fueled by the 

resentment towards the Muslim community. After the 9/11 attacks, occurrences of hate crime, job discrimination, 

and prejudice incidents against the Muslim community increased exponentially.  

 

The repercussions of 9/11 on how the Muslim community was represented in the media could be observed as 

prior prejudices of inadequate depiction were continued and worsened in the media. On many occasions most 

western media outlets, like the news and television shows were frequently found making linkages between the 

Muslim community and terrorism. Some examples of this were in the coverage of the 2005 terror attack in 

London, CNN tended to not differentiate between the Islamist terrorists and Muslims in general, describing the 

terrorists as “British-based radical Muslims. (von Sikorski et al., 2017) Considering the media's vast reach and 

coverage, as well as how deeply it influences the public's thought process. The media's association of the entire 

Muslim community with terrorism and violence not only reinforced existing stereotypes and influenced people's 

perceptions of the Muslim community. It also led to an increase in hostile behavior toward the Muslim community 

by influencing people's attitudes toward them. 

 

Women in general have been marginalized and portrayed in the media in a variety of ways. Specifically, when it 

comes to how Muslim women are portrayed in the media particularly in the western media there have been a 
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variety of depictions that have been seen over the years. (Soltani, 2016) The narrative that was created by the 

western media about the Muslim women were that they were victims in need of Western freedom or liberalization 

which was sometimes described as exercising individual choice in the purchase and usage of commercial items 

such as nail polish, lipsticks, and high-heeled shoes. A constant fixation with the unveiling of the ‘Hijab’ which 

is a head covering worn in public by some Muslim women was also visible in representations of Muslim women. 

There has been a dual image of  the muslim women that has been widely circulated among today's Western 

audiences that saw Muslim women being frequently depicted in the media as repressed, uneducated , house wives, 

docile and sexual objects for men and on the other hand concerns about the hijab as a cultural-religious symbol 

incompatible with Western values and standards are frequently expressed in the western media. Also the veil was 

seen as a  symbol of oppression, fundamentalist beliefs. The media also contextualizes and connects the latter 

challenges to worries and discourses about Muslim minorities cultural integration in the West. On several 

occasions, it has been noted how the Muslim women are depicted as terrorists, primarily because of their dress 

code in multiple different new organizations. The New York Times and the Guardian are two well-known 

examples. On many occasions,  these news organization have depicted Muslim women as Al-Qaida affiliates and 

extremists in their religious rituals in their news coverage (Soltani, 2016). 

 

The article below details an occurrence involving this type of deception in The University Of Chicago Press 

Journals (Fig.1). The women of the community were shown as oppressed and in need of modernization and 

liberalization by the west in this essay titled "Saving Brown Women" (Cooke, 2002). Instead of showing the Hijab 

as an act of modesty and great virtue and righteousness, as it is to a million Muslim women, the media perceived 

and depicted it as a symbol of oppression/weakness. As a result of this sort of deception, stereotypes in the public's 

mind have been confirmed. Due to a lack of adequate media coverage in these areas, the public is led to believe 

different perspectives that are far from accurate. 

                      

                                                                   Figure. 1      

http://www.ijrti.org/
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The way the Muslim men have been represented in the media has always been in a negative connotation where 

they have been portrayed as violent, aggressive and terrorists. Islam has been linked to terrorism and Muslims 

have been labelled as terrorists. Muslims are represented as uncivilized, anti-modern, anti-democratic, terrorists, 

fundamentalists, radicals, militants, savage, and anti-western in a number of television movies, drama serials, 

discussion programs, cartoons, and news coverage. The western media connects individual violent incidents or 

extremist movements to terrorism. Because of the media's constant unfavorable portrayal of Muslims, many 

Muslims regard the media as an adversary and conspirator against them. When it comes to terrorism, the media 

typically associates it with Arabs or Muslims, describing them as if they were one and the same. (Britton, 2018) 

 

The above mentioned way of how the muslim community is represented in the  western media can be further 

explained by the orientalism theory and the framing theory. In the orientalism hypothesis proposed by Said, he 

examines Western portrayals of Middle Eastern civilizations and cultures. He attempts to show how Western 

journalists, fiction writers, and scholars helped to build up a prevalent and hostile image of the Eastern cultures 

while portraying themselves as superiors and the muslim community as inferior. shows how the West always sees 

the East as the 'other' simply because of cultural differences in their way of living. (Global social theory, 2015) 

The western culture is very different from the eastern culture and as such no one culture can be deemed to portray  

the proper way of life while other cultures are inaccurate and incorrect. The western culture encourages 

modernism, which is defined as a continuous evolution of one's way of life in order to improve one's level of 

living. This outlook towards way of living may not always be followed by the Eastern culture which lays 

significant emphasis on holding on to the traditional ways and wisdom while imbibing the new. However this 

approach is perceived as a sign of weakness and backwardness by the Western media. This orientalism leads to 

formation of a negative image of the Muslim community in the mind of the public which therefore leads to, 

stereotype hate crime towards them, formation of policies, rules and regulation which may not be favorable to 

them. (Arab American National Museum, 2013) 

 

Conclusion 

 

Media is an extremely powerful mode of communication that reaches a million people on a daily basis. While the 

media offers several undeniable positives, we must not overlook the media's drawbacks. Religion and the media 

have a very close relationship to which it is seen that often the media portrays certain religions in a negative light 

and can have an impact on how the public perceives them. The muslim community is one of the many 

communities that has been subjected to media’s framing on numerous occasions. Inaccurate portrayals of the 

Muslim community have a profound and lasting influence on the public’s perceived notion about them.  
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Media has evolved from print to radio to television and now to mass media; becoming an quintessential part of 

everyone's daily life. Media can be extremely useful in many  aspects , for instance keeping everyone abreast with 

current events throughout the world, creating universal awareness, aiding disaster management, playing a 

facilitating role in the education field etc. When it comes to the manner in which media portray certain religions, 

the Framing theory - which is a process in which specific components of reality are selected and given more focus 

or importance - explains it well. When the media incorrectly frames certain religious communities, this can create 

a false narrative and stereotypes in the mind of the public which then leads to hate crime against members of these 

communities.  

 

As has been discovered in this paper, one community that has been repeatedly subjected to media’s framing is 

the Muslim community.  Muslims have been depicted as uncivilized, anti-modern people who are in need of 

western liberalizations in the media. While the western media has traditionally framed the Muslim population in 

a negative light, this misrepresentation of the muslim community significantly increased in the western media 

after the 9/11 attack. Most western media organizations, such as news and television shows, have been seen 

establishing links between the Muslim community and terrorism on several occasions. Furthermore, muslim 

women are often portrayed as oppressed, uneducated and docile and the terms that are used of the muslim men 

are terrorist, violent and radicals. The orientalism theory can explain the above-mentioned way in which the 

Muslim population are depicted.  It demonstrates how the West views the East as the "other" merely due to cultural 

differences in their way of life. 

 

Media’s framing of religion influences the opinions of the public to a great extent. As a result of the media's poor 

representation of religious communities, stereotypes have formed in the public's perception. Therefore media 

organizations must take responsibility for the misrepresentation and ensure that all groups are represented fairly 

and equally in the future. 
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