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Abstract  
In today’s world digitalization has on its verge, the need of the hour is to become technically sophisticated and 

upgraded. It is all about one-way and reverse journeys in technology and processes, as shown when a bank publishes 

a mobile app and another company is interested in designing new applications for banks and other streamlined ways 

of living. With the advent of e-commerce in other sectors and the subsequent expansion of digital marketing, the 

corporate world has seen the popularity of online shopping rise. Digital marketing is a way through which online 

technologies and other digital medias are used to promote the goods or services. It is a way through which business 

remain connected with its customers. It facilitates the promotion of brand, creates the brand awareness and convert 

the interest of customers into the sales. Urban India’s digital footprint is expanding rapidly, but there is still a lot of 

room for growth. Digitalization is not a norm, it became a necessity today.  To examine the future shape of Digital 

Marketing in the business world, this study analyses how the Digital Marketing is occupying market space, the 

significances and intricacies of digital marketing. It further concludes two major industry-specific marketing 

specific with special reference to Digital Marketing. 
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Introduction 
 

Present world is completely occupied by information and communication technologies. An age in which mobile 

apps and multimedia functionalities have made it easier for vendors to contact with the customers and always remain 

in touch with them. Digital marketing is the practice of using a variety of digital platforms to promote a product or 

service to customers at the right time and in the right manner. As the name implies, digital marketing is a method, 

a strategy, or a method of branding and marketing that makes use of digital platforms and online based technologies 

to promote different product or the services. A company, product or service’s online presence is built via the use of 

digital marketing tactics. Digital Marketing has become a critical strategy for companies, and they are pursuing any 
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innovation that can be implemented in modern business to increase the revenue of the company. As far as digital 

marketing is concerned, India has been a bit slow in comparison to the technically advanced nations. 

 “An attempt by a business to perform a activity that involves the analysis of customer needs, which is followed by 

a manufacturing process according to the needs of customers from the target market, which also gives space to 

genuine pricing and research into the most convenient location where a product or service will be sold. Online 

marketing, internet marketing, and web marketing are all terms used to describe Digital Marketing. Nowadays, 

Digital Marketing is considered the most significant component of any marketing strategy. As more and more 

organizations realize the necessity of a strong & effective online presence, it has developed fast over the past several 

years.  Everything that you need to know about digital marketing may be found in the preceding description of the 

technique. Some the most prominent and generally utilized Digital Marketing channels are: 

 

 Search Engine Advertising  

 Social Media Marketing  

 Catalogue with search engines  

 Mobile Marketing 

 Online Display Advertising  

 Email Marketing  

 E-commerce Marketing  

 Affiliate Marketing  

 Google Analytics  

 

Digital Marketing Process  
It is basically a five-step process which begins with Research and followed by Create, Promote, Analyses and 

Optimize. Online business promotion and global expansion are both made possible through the digital marketing 

method. There is no doubt that digital marketing trends are being adopted by business of all sizes with an objective 

to fetch a good profit from them. There are lot of digital marketing businesses out there, and they all promise to be 

the best at what they do and to make the most money possible for their services. Diverse processes are involved in 

the digital marketing process, and understanding how an online marketing campaign works is critical to the success 

of a business’s online advertising. 

 

Literature Review 
Most academics have described marketing as an inventive strategy that commercial organization use to analyses 

their customers in relation to: 

 What do customer want? 

 If this can be produced, then how?  

 What is a reasonable price for this bundle of necessities? 

 Where is the most convenient location for both the vendor and the buyer? 

 How does the customer feel as a result of purchasing a product? 

 

Online banking services and e-Marketing are both expanding at the same time, according to Coviello, Milley, and 

Marcolin’s definition of e-marketing as “the use of the internet and other interactive technologies to generate, 

mediate, and facilitate interaction between the company and identified clients.” Traditional and electronic spending 

cost structures have been analyzed using ABC implementation methodologies (Activity Based Costing). The study 

shows that adoption and execution of Digital Marketing gives organization and advantage over the expenditure that 

appears as more income for the company. In addition, the study found that electronic channels resulted in a greater 

reduction in transaction costs for enterprises than traditional channels. According to Siam (2006), the profitability 

of Jordanian Banks was negatively impacted by the availability of Electronic Banking Services over the internet, 

and the research attempted to analyse the cause for this and its influence on Banking Services in general. Internet 

marketing has been referred to as “reaching marketing objectives via the use of digital technology” (Chaffey et.al. 

http://www.ijrti.org/


© 2022 IJNRD | Volume 7, Issue 8 August 2022 | ISSN: 2456-4184 | IJNRD.ORG 

IJNRD2208142 International Journal of Novel Research and Development (www.ijnrd.org)  

 

1282 

2009). Technology may be used to assist marketers increase consumer awareness and meet their demands through 

digital marketing, which is the use of technology in marketing activities (Chaffey, 2013) 

Companies in the developed world have grasped the significance of digital advertising. As a result, firms must 

integrate online and conventional techniques in order to suit the demands of their clients more accurately. Digital 

content’s accessibility, navigation, and speed are considered as essential marketing features in order for digital 

marketing to be successful (Kanttila, 2004). The usage of word-of-mouth (WOM) on social media and making the 

website popular is another proven method for gaining success in digital marketing (Trusov, 2009). As a result, 

WOM is connected to attracting new members and increasing traffic to the website, which in turn boosts the 

company’s exposure in the marketing arena. 

 

Exemplifying social media using an unusual example Businesses have been able to engage with millions of 

individuals about their products and services thanks to Facebook, which has opened up new marketing options in 

the market. This can only be achieved if the mangers are completely aware of how to use communication tactics to 

engage clients and enhance their experience (Mangold, 2009). Marketers must have a thorough understanding of 

online social marketing initiatives and programmes, as well as how to use performance indicators to their advantage. 

Young people’s access and use of social media is affecting market dynamics all across the world. A company’s 

marketing communication strategy must incorporate strategic integration tactics (Rohm & Hanna, 2011). 

Customer evaluation and comments about their own experience on blogs have shown to be an effective digital 

marketing tactic for generating sales income. Online reviews have shown to be highly effective marketing tool for 

companies (Zhang, 2013).  

 

Businesses can’t do without the Internet (Yannopoulus, 2011). A company’s marketing plan will be at a 

disadvantage if it fails to take advantage of the Internet’s role in brand, price distribution and promotion.   

   

 

 

 

Evolution of Digital Marketing  
 

In 1981, IBM introduced the first personal computer, and in the 1980s, Channel Net, formerly Soft Ad Group (An 

Advertising company that tried to incorporate several Advertising Campaign in the soft from with the help of 

digitalization of Advertising), introduced the concept of Digital Marketing, which gave rise to promotional attempts 

such as Reader Reply Cards found in magazines and in exchange receiving floppy disc containing multimedia 

content. When Digital Marketing was used in 1990, it had an entirely new meaning; in 1995 there were 16 million 

internet users worldwide, which grew to 558 million in 2002; in 1996, the average American spent 30 minutes a 

day on the internet, which has now increased to 11 hours a day; despite this popularity of Digital Marketing was 

still strong. Facebook was founded in February 2004 by Mark Zuckerberg, Gmail was launched in April 2004, and 

Twitter was established in March 2006. In 2010, the growth of Digital marketing was expected to be over 48%. 

The years are 2012 and 2013 which have been so far traced as the most favorable most times for the term Digital 

Marketing, statistics related to Digital Marketing reflect that developed economies have faced the greatest 

expansion in Digital Marketing practices, with Australia leading and the United States of America and Luxembourg 

trailing.  
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Digital marketers’ preferred digital marketing approaches/domains/portals: 

 
Trends in Digital Marketing Institutions are incorporating a wide range of digital platforms in order to contact 

consumers in a more personalized manner. Organizations are fast adopting the following digital marketing trends: 

 

Mobility: According to the most recent Business Insider research, one in every five people possesses a smart phone, 

three own a tablet, and one in every seventeen owns both. This represents an increase of approximately 1.3 billion 

smart phones in the last four years. As a result of rising user support for accessing the internet via smart phones, 

several firms have optimized their online content for mobile devices.  

 

Community Media / Social Media: Institutions are emphasizing on client interaction through social media in order 

to provide real-time communications. Social media enables Business Institutions to reach out to large pool of 

prospective clients by providing them with authentic and campaign-related information. 

 

Social-Local-Mobile Marketing (SoLoMo): Companies are benefiting from the increasing popularity of smart 

mobile campaigns, increased position –based social performance such as knowledge sharing, re-evaluating reading 

via media, and the development of the Global Positioning System (GPS). It not only expands the business but also 

involves in transforming consumer behaviors. A successful SoLoMo campaign increases the consumers 

engagement with the brands and also increases the brand loyalty. 

  

Customized Content Marketing -: The distribution of original, customized, and relevant communications over 

acknowledged digital channels. It involves tailoring the product or services targeting the need of individual 

customers. Such marketing is adopted by the companies who deals in expensive and unique items. Sending targeted 

institutional messages and campaigns to current and potential customers via email is a popular marketing strategy.  

 

Advanced Analytics: Large amounts of consumer behavior data are being generated by the increased use of digital 

media. It is examination of data using advanced and innovative techniques and tools for developing greater insight 

for making the predictions along with recommendation and that can drive business improving actions. Analytical 

data can help companies identify certain marketing methods that are most effective.  
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Search Engine Marketing (SEM) / Search Engine Optimization (SEO): Search engine optimization initiatives 

and paid search advertising are being targeted by companies to improve the traceability of their products and 

services. SEO is done so that website receives more visitors from search engines. It encompasses all the activity for 

increasing the visibility of sites, so that it easily garners the attention of people.  

 

B2B Digital Marketing: Business-to-business (B2B) companies often focus their digital marketing efforts on 

attracting potential customers to contact a sales representative. It is the market where the businesses are the 

purchaser of the goods and services in order to maintain, execute or improve your business transaction. From your 

website, you should concentrate your efforts on business-focused venues like as LinkedIn, where your target 

demographic spends the majority of their online time. 

 

B2C Digital Marketing: If your firm is business-to-consumer (B2C), the objective of your digital marketing efforts 

should be to get consumers to visit your website and buy from you without the involvement of the salesperson.  It 

is the marketing strategy designed to serve and persuade its customers. This usually means that your product will 

be included in content at an earlier stage of the marketing funnel than it would be for a B2B company, and that you 

may need to employ more compelling calls to action to get people to take action (CTAs). Instagram and Pinterest, 

which are geared more at consumers, are more effective marketing channels than LinkedIn, which is aimed more 

towards professionals. 

 

Website Traffic:  Digital analytics software, found in marketing platforms like HubSpot, enables you to observe 

the precise number of visitors who have visited the homepage of your website in real time. The traffic was measured 

in visits also called “sessions”. Other digital analytics data includes the total number of pages they viewed the kind 

of device they used, and the source of their visit. The data gathered in this way may be used to determine the relative 

importance of various advertising avenues in terms of the traffic they generate for your website. It can be used as 

an indicator for measuring the effectives of in capturing and retaining the attention of the audience. If just 10 percent 

of visitor found you via organic searches, for instance, you should focus on search engine optimization to boost that 

number.   

 

Content Performance and Lead Generation: Consider a product brochure you’ve printed and sent out to 

customer; while it doesn’t live online, it still qualifies as content. You have no way of knowing how many 

individuals actually read your brochure before discarding it. It aims to create and distribute the relevant, reliable 

and interesting content that helps to garner the attention of the customers and this led to the creation of lead 

generation (i.e., converting interest of the customers into the sales) 

  

Online behavioral advertising: The techniques of gathering information on user’s online activity over time, “on 

a given device and across various, unrelated websites, in order to serve adverts that are targeted to that user’s 

interests and preferences, is known as online behavioral marketing. Such advertising is generally found to be more 

effective than non – targeted advertisements. It tracks the customers activities, the content they viewed and the 

pages the visited to serve them with the advertising associated with their interest. 

 

Collaborative Marketing: A collaborative ecosystem may be built up between the company, technology service 

provider, and digital agency to improve effort, resource sharing, reusability, and communications. It is the 

marketing where the company work in association with similar companies and aligned their operations for 

promoting their brand and profit and minimizing their cost. Organizations are asking consumers to help them better 

serve them. Much of this gathered through corporate websites, where consumers post ideas that are then reviewed 

by other site users. This way of obtaining data and generating new goods may strengthen the organization’s 

interaction with its customers and provide ideas that would otherwise be neglected.  
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Data-Driven Advertising: Users create a lot of data at each stage of the customer journey, and brands can utilize 

that data to engage their known audience using data-driven programmatic media purchasing. Users’ privacy isn’t 

compromised. Data may be acquired through digital channels (e.g., when a consumer visits a website, reads an e-

mail, or uses a brand’s mobile app), as well as from brick-and-mortar shop visits and CRM and Sales engine 

databases. Data-driven advertising enables firms to locate loyal consumers in their audience and offer in real-time 

far more customized, relevant information. 

 

Remarketing: In digital marketing, remarketing is an extremely important strategy. This strategy gives marketers 

the ability to publish targeted advertisements in front of a specific interest category or defined audience. It involves 

attracting and involving the audience who have ever interacted with the brand, search for the respective product or 

visited the webpages. These individuals are referred to as searchers in web parlance because they have either 

searched for specific goods or services or visited a website for some reason.   

 

Game Advertising: Ads in video or computer games are called game ads. In- game billboard is a prevalent kind 

of advertising. In-game marketing may appear as firearms, automobiles or apparel that are status symbols. It is a 

way through which revenue can be fetch from non - paying user. 

 

Ease of Access: A primary goal is engaging digital marketing clients and enabling them to connect with brand via 

digital media services and delivery. Accessibility ensures the usability of website by all the users and make the 

brand more inclusive. Users with internet connectivity may utilize Facebook, YouTube, Forums, and Email. Digital 

communications offer a multi-communication channel where anybody may instantly transmit information 

throughout the globe. 

 

 

 

Use of Digital Marketing in Today’s Digital Environment 

 
There are varieties of ways that businesses can increase their revenue, and eventually, new horizons of growth and 

expansion can be explored by business organizations. Political parties are utilizing the option of mobile in mass 

communication (which is one side of digitalization), but the other system is adding biometrics in the identification, 

at the same time marketers are adding the digital systems in monitoring and customer satisfaction. 

 

 By using Digital Marketing, it is possible to determine what the customer wants. 

 Utilization of digital mechanisms in manufacturing and production. 

 Competitive advantages can be gained through the use of Digital Marketing. 

 Effectiveness in Targeting and Positioning can be achieved through the usage of digital marketing tools. 

 Achieving Brand Awareness with Digital Marketing 

 Use of Digital Marketing to Keep Track of Customer Loyalty 

 Logistics reasons upgrading to Digital Marketing is an option.   

 

Business domains that require digital marketing integration: 

 Influencer Marketing 

 Online Behavioral Advertising  

 Outsourcing  

 Remarketing  

 Collaborative Environment  

 Segmentation  

 Positioning  

 Targeting  
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 Promotion/Advertising  

 Logistics and Reverse Logistics 

 

Some Examples of Digital Marketing Campaign 

 
 NETFLIX: Netflix was launched in India in 2006 and is far ahead of its competitors in terms of number of 

subscribers and revenue. Its effective marketing strategy was positively helping the company in becoming 

such a popular name. For emerging as a marketing giant in -depth marketing research with the critical 

evaluation and adoption of technology is essential.  

Netflix synergies all its efforts for building a customer intimacy by offering different subscriber plans and 

effective media team, for resolving the complaints if the customers instantly. It uses a diversified marketing 

plan to capture the attention of young demographics and uses social media platform to promote its content 

and for generating amazing level fan’s engagements. 

 

 Thump Up:  partners with the Tokyo Olympics for promoting the spirit of sportsmanship as India enters 

into 100 years of Olympics, a campaign named “Toofan vahi jo sab palat de” was launched for promoting 

enthusiasm among participants and the entire nation towards the Olympics. This targets the emotional 

sentiments of customers and got the abundant likes and grabbed the global attention. 

 

 McDonald: McDonald campaign “You’ve been Loyal” this commercial shows a consumer that a child 

ordered at Mc Donald then becoming elder as parents also ordering from the fast-food restaurants. It 

provides the user -friendly interface and attractive reward system to order. It also offers a contact free order 

and offers “one for four meals” options free of their first order. By giving the customers rewards it creates 

the brand awareness and go for a long way in retaining its customers.  

 

 Facebook: As the country was unprecedently hit by pandemic. In this adverse time zone, a campaign named 

“Mothers Week” was initiated to help the families so that they feel connected and share and enjoy the special 

moments when they are miles apart. The campaign draws the attention of the families and make them 

connected and this will nurture the fabulous brand loyalty. 

 

 Nivea: The campaign named “The Protection Ads: Nivea Sure” catches the attention of the parents who are 

always concern about their children. Through this campaign brand distribute tear -out bracelet and 

encourages parents to place the bracelet on the wrist of their children and download the “Nivea Protect App” 

which monitor the child location. As a result, a tremendous increase of 62 percent rise in sale has been 

witnessed in Rio de Janeiro and out of every 10 Indians ,8 Indians were positively impacted and downloaded 

the app. 

 

 

How to make digital marketing more effective: 
 Appealing Mail Titles  

 Establishment of Consumer Exclusivity 

 Low Methodological Requirements  

 Maintain the social media presence 

 Make your content relevant and reliable. 

 

 

Modes of Digital Marketing that are ineffective  
 Prioritizing Clicks  

 Balancing Hunt and Display. 
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 Understanding Mobiles. 

 Cross-platform Dimension. 

 Targeting, View ability, Brand Protection and Unacceptable Traffic.  

 

 

Marketing Strategy Appropriate for this Situation 
 Customer Side Strategy:   

It’s a strategy in which organizations can choose mechanisms in their marketing practices that keep the client at the 

center of corporate operations and prioritize his benefit over all else. Means that no matter how corporations’ 

segment, target, or position themselves, they will always be pleasant to customers. Business management revolves 

around ensuring that no customer feels “left alone” at any point in the process. This strategy will not only put the 

customer first while they are trying to find the need of the client, but also after sales help and post-sale marketing 

will remain crucial for the success of commercial organization. 

 

 

 Customer and System side strategy: 

 

As a follow-up to the Customer Side Strategy, System Side refers to the intermediaries, process, infrastructure, 

channels, updates, technologies, and so on that aid the marketing process as an integral component of the company’s 

overall operations. As a result, a marketer’s primary responsibility will be to manage the relationship between the 

customer and the system. When corporations engage in utility-based marketing and items made by industries are 

sold entirely on the basis of feature and less on the basis of packaging and look, this technique is more effective   

 

The Ups and Downs of Digital Marketing  
 

With digital marketing, business owners may view precise metrics in real-time. It’s hard to tell how many people 

saw a newspaper ad since it’s impossible to know how many people really read the paper. The advertisement’s 

impact on sales cannot be determined with any degree of certainty. However, if you use digital marketing, you’ll 

be able to expand your reach, interact with potential buyers, promote your business on a worldwide scale, and tailor 

your efforts to each individual consumer. Some disadvantages are associated with digital marketing.  

When it comes to reaching customers, digital marketers can’t function without a constant connection to the web. 

Because some people may not have access to the internet or may have a poor connection where they live. There’s 

a lot going on, making it tough for marketers to make their ads stand out and catches interest in their brand or goods 

among customers. However, this kind of digital advertising might backfire if used by too many businesses selling 

too many similar products. Due to the prevalence of advertisements that might be interpreted as scams on websites 

and social media, some consumers may have an unfavorable impression of certain businesses. A single person or a 

small number of individuals may do significant damage to well-known company’s reputation. In most cases, the 

leads that digital marketers target are not in a position to actually make a purchase. As a result, skepticism surrounds 

the ability of digitally marketing to translate into tangible increases in revenue.  

 

Conclusion  
Digital marketing is the online based marketing that make the use of sophisticated technologies and digital media 

to promote the goods are services. It is the way through which customers easily get connected with the business. 

Such marketing help in the expansion of the business by providing them a huge target market at an affordable price 

and also facilitate trackability and personalization. However, it also suffers from several lacunas like- creating the 

online marketing content take up a lot of time, while operating at a global level it also bound to face the global 

competition, generally experts are required for carrying out a successful digital marketing campaign & it also 

consists a lot of security and privacy issues.  
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But by working in planned & systematic way, setting the measurable goals keeping in mind the target audience, 

adopting the strategies like - segmentation, targeting, retargeting and personalization all these helps in reaping the 

overwhelming results. To conclude, digital marketing has a promising future for the long-term survival of products 

or services in the present technology market, despite all of the benefits and drawbacks associated with the market. 
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