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Abstract: The entire world is now commemorating the development of the communication technology which has made the 

communication easy to access around the world through social media applications. This advanced form of technology has switched the 

whole world towards globalization. Social media sites are such applications which people uses as per their convenience for chatting, 

studying, making new connections or other useful purposes. But as social media applications are a part of technology it can also have 

both positive and negative sides as of a coin. This paper aims to study the reasons of using social media applications among Higher 

education students and also its impact on academic performance of the students. Data was collected from 150 Ist year Graduation 

students of Dayalbagh Educational Institute using self-structured questionnaire. Both primary and secondary sources of data are used in 

the study. The study concluded with the positive outcome of the social media over the higher education students as the main aim of the 

students in initiation of social media applications was for education purposes, chatting with friends, remains connected with peers, 

passing their time etc. Recommendations made under the study were to regulate regular group sessions within the department to make 

students learn about their time management with their academics work and social media usage. Students must be encouraged to 

prioritize their academic needs over wastage of time in chatting and uploading videos or status. 

Introduction 

Social media is an online platform which collectively expressed as network and application that mainly used for the purpose of social 

interaction, participation and content sharing. It is a mutual or combined term for such applications and websites that focus on 

interaction, collaboration and communication among different communities. People use it for gaining information or news locally or 

worldwide and also to gain information regarding different fields. Social media applications are now used worldwide by different age 

groups to spread, generate and share information and also to stay in touch with family, family and relatives. With the increasing trend of 

social media, students also become proficient in using social media technologies. Studies revealed that enhancement in learning, 

increment in participation and engagement, improved profession has been seen in the social media users of higher education students.  

Social media platforms and websites are used as a marketing source to promote their services and maintain a healthy relation with the 

customer. Increasingly rate of active users on social media site has increased the rate of social media marketing. Social media marketing 

is also as similar to the traditional advertising but can be divided into three types as Paid media where advertisement is directly bought 

directly by the firm on the platform, Earned media is where consumers and stake holders are been impressed regarding the content to 

be shared on the platform and Owned media is the media where there is no requirement of impressing but the social media channel is 

been owned by the firm itself and also provides content for their followers. One of the most important uses of the interaction over social 

media is to generate consciousness among people by providing a two way communication platform for both customers and audience. 

About (64%) of teenagers in America have made new friends over social media sites where 94% of teenagers have marked their 

connection with their existing friends over online. Majority of students believe that social media is platform to stay in touch with their 

friends (Pew research Centre, 2015). As the people changes with their roles in the society socialization process continues with them. 

Social change is inevitable which continues with the ages. Socialization is an eternal human activity that implies relationship between 
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humans within the environment but currently new and advance technologies has transformed it into an advance system of society 

(Haralambos, Holborn and Healed, 2008). 

According to a report of Global science media,“58.4% world population displaying about 4.62 billion people which is more than the half 

of world population has been reported using social media applications accompanied with a hike of 424 million new users on social 

media within last 12 months”. Out of the total population 76.50% of social media users especially teenagers is found using Instagram 

followed by Facebook (74.70%) in 2022 as per the report of Global statistics of social media. The high demand of the social media 

applications has raised the sources of income for initiators and the content writers on social media sites. 
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Social media applications, Technology and Social interaction. 

Review of literature 

Study made by Christos,et.al (2022) revealed that social networks usage benefits in the development of innovative learning among the 

students of the higher education. Students has shown the positive results of the social media as it enhances the learning process among 

students by motivating and helping them in developing new connections. Ansari and Khan (2020) Collaborative learning on social 

media has shown a positive impact on the interactivity of the students with peers and teachers also in addition to the interactivity it had 

proved to be highly significant in the academic performance of the students. Social media has proved to be a pure realm of knowledge 

which makes students more creative and dynamic. Boateng and Amankwaa (2016) Social media has proved to be an effective medium 

in developing the academic life of the students and it has been proved to be a boon in the academics for the students. Study has shown 

the positive contribution in the enhancing the academics of the students. Al Mukhaini, Al Qayoudhi and Al Badi (2014) in their 

research aim to find out the causes leads to the changes in usage of social media traditional methods of using to an innovative web 2.0. 

An inventive style of learning is been highlighted under the study including the justification for the negative impact of the learning 

process under the study in the higher education. Beqiri G (2014) Social media today not only considered as an entertainment tool but is 

also proved to be effective application providing advanced tools and techniques when it come for the efficiency. Social media has 

affected the higher education students by improving their communication skills and also their studies. 

 Objectives 

 To study the reasons of using social media applications by Higher Education Students. 

 To study the impact of social media on the academics performance of Higher Education Students. 

Research methodology 

Both primary and secondary sources of data is been used in this study. Sample size of about 150 students enrolled in Graduation First 

year is been chosen randomly from different faculties of Dayalbagh Educational Institute, Agra to clinch a representable population of 

students who uses social media sites. A self-structured questionnaire was prepared to collect the data from the students through both 

online and offline methods. Different studies, journals, books and magazines were used for the collection of secondary data. 

 

Reasons of using social media applications in Higher education students: 

 Socialization- One of the most important symbols of being grown up is to be socialized and make connection with peoples. 

This is how where children can easily learn and can share or exchange their views freely and feels more confident in the self.  

 Distribution of knowledge-Children can easily access, transform and share the knowledge over the platform which makes the 

circulation of knowledge easy.  

 Remains updated-Students want to remain updated regarding all information around them as soon as possible which make 

themselves more confident and capable to learn new things.  

 Preparing the self for the future- As the study revealed You-tube as one of the most used application where students used to 

watch their study related videos and reels to complete their academics work. 

 Going trending– Students are preparing themselves with the trending world by observing the different changes around them on 

the different platform of social media application like Instagram, Facebook, Snap chat, you tube, etc. 

 Multiple source of learning- Students find multiple sources of data for their studies at a single platform for academics 

purposes. 
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Results 

Data was collected from 150 students of college from which 83 females and 67 male students (Table no 1) actively participate in the 

study. First year students of different streams like Science, Arts, Technical, Education and Commerce were chosen as the sample. Most 

of the students were living in hostels (61), PG (33), Rental Flats (18), Home (30) and others (8) representing maximum of the students  

living out of their towns and cities to study well in their colleges (Table no 2). 

            

Table no. 1      Table no. 2 

The study shows that a large number of students ( Table no 3) have started using social media applications from last one year, i.e. 

during their Intermediate to stay connected with their peers after schooling and followed by this many of them have started using social 

media to make new connections as well. Social media is a platform which assists teenagers in interaction with their old friends and 

making new connections as well.  

   

Table no 3 

As the Pandemic has initiated a new working culture around the world people are staying inside their home and working online that has 

increased the dependency over the appliances as Tablets, Laptops and Mobile phones, etc. As the things gone to be more online 

including studies and other academic activities students are more reliable on their mobile phones for any notifications followed by 

Tablets, Laptops, I pads, etc. (Tableno.4).  
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 Table no 4      Table no 5 

On an average, Students uses social media applications for about 3 to 5 hours per day (Table no 5) for different purposes such as 

chatting, studying, playing online games, learning new activities online, etc. Majority of the respondents used social media applications 

for studying purposes (Table no 6) as they use to attend online classes in addition to their regular academic activities, also they use to 

complete their class assignments with the help of different social media applications where they can work individually or in groups as 

well. Followed by studying purposes, Students also uses social media where they can discuss about their daily activities, education and 

other things with peers.  

 
Table no 6  

Studies have revealed that more than 70 % of the people watch YouTube using their mobile phones. India is the country 
with highest Youtube users found in 2022 with about 467 million users and the report states that about 2.6 billion people 
uses this application at least once in a month stating that  Youtube has become the second largest search engine after 
Google (YouTube Statista, 2022).  
One of the most frequently used application used by the students was You tube (Table no 7), as students find Youtube as 
one of the most useful application for gaining information through different informative videos over it. Many of the 
students preferred watching their study related topics from you tube and then study. Instagram is the second most 
commonly used social media application among the students which they find interesting in sharing newsfeed, uploading 
photographs and videos, chatting with friends, etc.  
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Table no 7        Table no 8 

With the arrival of social media application and its easy application it is very common among people now days. Students (63 %) believe 

that social media applications have reduced the gap among the people. About 69 % of students found social media as a platform where 

they can study more efficiently and effectively than before as they believe that they get the study material at one place without rushing at 

places. The students who cannot afford the coaching fees or costly study materials find social media very helpful for them as they can 

avail the free classes and other study materials over the social media (Table no 8). 

Findings  

 Social media is found to be a good source of interaction and making new connections among teenagers. 

 Positive effect of social media on education is observed among the students as they can easily find the sources to study and also 

they can easily access to the group assignments virtually.   

 Academics has been marked easy by the students ever been before after accessibility to social media applications.  

 Social media applications have been a boon for the students who cannot afford high priced coaching fees. 

 Mobile phones are found to be one of the most favorite sources of using social media applications by the students for its easy 

accessibility. 

Conclusion  

The study concluded with the positive outcome of the social media over the higher education students as the main aim of the students in 

initiation of social media applications was for education purposes, chatting with friends, remains connected with peers, passing their 

time etc. Majority of the students have shown positive results regarding social media applications which has helped them in studying, 

improving peer connections, being living out from home for studies still made them connected through video calls and making them 

more efficient in learning new activities. Social media applications has made students remains connected after their schools and also 

make them help in building new connections with seniors, juniors, batch mates and teachers in their new college. 

Recommendations  

Recommendations made by going through the findings of the study were that the stakeholders i.e. parents, teachers and guardians must 

pay attention towards the usage of students ‘social media applications. Regular group sessions must be involved within the department to 

make students learn about their time management with their academics work and social media usage. Students must be encouraged to 

prioritize their academic needs over wastage of time in chatting and uploading videos or status. Social media sites must be explored by 

the students for encouraging their potential benefits. Colleges must allow students to use social media sites in library for doing their 

academic work rather than using social media in class and distracting themselves during lectures. 
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