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ABSTRACT: 

This main focus of these study is to know the what are the independent variables 

that are influencing the generation z on purchase or the use of the skincare products. 

The chief agenda of the paper is to know the most significant factors which could 

be exploited to the whole population to attract the customers. In this paper we have 

taken primary data where 110 responses were taken into consideration to perform 

the analysis. And SPSS tools have been considering to analyse. The study reveals 

what are factors influenced on the purchase of skincare for gen z.        

 

INTRODUCTION 

 

The Indian Skincare industry is prospering and being powerful. So, it becomes very important 

to all the companies in the industry to know the current trend and stay top compared to its 

rivalries by knowing and fallowing the current trend in the industry. When we take current slot 

which generation Z into picture the entire definition and the way they look at the industry has 

changed because they have redefined the objective of the skincare compared to the previous 

generation. Gen z has started to adopt the trends in and around the world which mainly reflects 

the need and which has drastically upscaled for self-care, and they use the product which best 

suites their personality and expression. The evolving skincare and beauty trends around the 

world have highly influenced and preferences and the factors of the customers while buying or 

using the skincare products. 

As the 26% of the global population are covered by generation z, we can say that current 

generation plays a very important role in building strong base for the industry in coming days, 

as they give importance to minute things while buying any kind of products as their buying 

decision as have been heavily forced by their values. For them the skincare or beauty routine 

is just now about the appearance its self confidence that they gain from it and their routine will 

also help them to be very expressive which will give them a platform for an experiment and 

exploration. As per the statistics the 16% of the new generation are ready to try new makeup 

products if enhances their personality. The industry is in constant development state and gen z 
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has bought vibrant shift in the trends. As an effect of this the beauty and skincare norms in 

India have been redefined and given all new purpose for the usage of the product and it is also 

empowering the individuals, their purchasing power has in influenced by the trends, celebrity 

endorsement and growing clean beauty. Their approach towards the beauty has become holistic. 

Which also included clean skincare routine, gluten free food diet and good workout etc, the 

current generation as understood that feeling good within is as important as looking good which 

adds to their personality and fundamental principles of the beauty and life as well. 

The customers have become more responsible towards the environment and showing the same 

attitude while buying any kind of products, this has impacted on the skincare industry as well 

as the consumer have become more incline towards clean and sustainable beauty buying, now 

they looks and take products into consideration only if the company or the brad which they are 

buying are environmentally responsible along with cruelty free and organic products which 

will go well with their values and personality.  

According to ESW (economic and sector work) almost 60% of the z population prefer to buy 

the skincare products which are ecofriendly cruelty free and sustainable in nature. When it 

comes to skincare or beauty products the consumers are always choosing products which are 

sustainable in nature and matches their values and personality. So, this trend and change in the 

industry has led foundation to grow of home-made brands and products which are mainly 

focusing on bio ingredients and sustainable products.  

The skincare and beauty routine had developed to grate extent where it has become gender 

inclusive beauty where there are breaking the regular traditional practices and are willing to 

buy and try new products regardless of gender serotypes which has made companies to produce 

gender neutral products. The trend in the industry have created many new concepts on of which 

is known as “Skinimalism” which simples explain explains that the new generation aren’t 

preferring heavy makeups as they have become more health conscious and wants to look 

natural, which basically has impacted and given an opportunity to new products which could 

multitask creams, serums etc with much more organic ingredients along vitamins. The 

multifunctional products have a positive impact in the current trend as it matches the busy 

lifestyle of the consumers which save their time and being efficient in the same time.  

As the earlier generation had more interest in foreign brands it didn’t give a chance to 

homegrown brands to prove but due to latest trend and change in generation z it has led a 

foundation to promote and use Indian brands as they have deep interest in the beauty products 

which has Indian roots, ayurvedic and ecofriendly. 

Overall the generation z have understood the ancient skincare and their importance on health 

and also have understood the benefits that provides, so they want to adopt this in their trend 

which basically helps them to connect and bring back the cultural touches and infuse them in 

the modern era which will align with the values and personality, as the industry is seeing 

upward trend in the beauty industry they want to ignite the change along with the innovation 

of the products which will basically help them to restore the cultural values and sustainability 

and bring them back into practise. So, the generation Z is redefining the beauty and skincare 

norms and helping the industry to grow and accept constant change of the consumers. 
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OBJECTIVES: 

This paper is to see what are the factors that are influencing generation Z while purchasing or 

using skincare products. 

Conceptual Model 

                                                                                                                     

 

 

 

 Daily routine                                                                                                                                                                                     

 Social media  

 Recommendations by family and peers 

 Celebrity endorsement 

 Well-known brands                                                                Purchase of  

 Sustainability and ecofriendly                                                skincare product 

 Natural or organic ingredients  

 Discounts  

 Online reviews and Rating   

 Values and beliefs  

 Brand engagement and personalized experiences 

 Cruelty-free or vegan products 

 Dermatologist 

 Packaging  

 Price 

 Personalization of the product       

 

LITERATURE REVIEW: 

 

 This paper talks about the how improvement in the technology, education and huge 

growth in the economy has given a chance to people to have better standard of living, 

which has given an opportunity in purchasing power. How the media and people have 

influenced the new generation towards the purchase of the beauty items and this study 

mainly focuses on the independent variables which has influenced the buying power of 

the consumers. ((Koshy) 

  This paper talks about the cosmetic and beauty industry as how it has evolved over a 

period of time as people have increased their stander of living the main agenda of the 

Independent Variable  Dependent Variable  
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study is to know what factors are influencing the female customers while buying 

skincare products pertaining to ayurvedic ingredients. ((Pathmaperuma) 

 This research study which was quantitative in nature primarily focused on the how 

purchasing decision of skincare influenced by quality of the product, brand image and 

few other factors influenced the buying behaviour of the skincare products  (Iskandar) 

 This particular research paper talks about the how interacting with the social groups and 

consumer socialization has an impact on the buying skin care products, the main reason 

of the study was to find out which social factors has influenced the buying behaviour of 

the consumer on personal products. ((Sudhakar)  

 This paper talks about Consumer behaviour have evolved as a result of increased public 

knowledge of various environmental issues, and green items are now more frequently 

chosen as purchases. The purpose of this study is to explain, using the theory of planned 

behaviour (TPB), the influences of attitude, subjective norm, and perceived behavioural 

control on consumers' intentions to buy green skincare products. It also seeks to ascertain 

whether price sensitivity and the COO moderate the relationships between consumers' 

intentions to buy and their precedence factors. Structural equation modelling is used to 

compare data from 300 respondents in Taiwan to the study model. The findings show 

that behavioural control perception, subjective norm, and attitude all significantly 

influence the likelihood that consumers will buy green skincare products. (Hsu) 

              

Methodology 

 

The Research was descriptive in nature, 110 respondents has been taken in to consideration to 

conduct the research, a questioner was floated and the generation z have filled the form, 

Multiple linear regression, factor analyse and discriminate analyse were performed using SPSS 

software to know what are the factors that are influencing generation z on purchase or use of 

skin care products.  

 

Data Analysis and Discussions:  

 

 

Multiple linear regression: 
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Interpretation of MLR: 

 Form the descriptive statistics in the output we can analysis the means of the independent 

variables, we have performed the regression analysis for the same.  

 When we look into corelation table we can see that the value is close to zero which 

clearly indicates that the correlation amongst the variables is weak where it said to be 

independent relation between the independent variables. 

 When we look into model summary it explains R and Adjusted r square So, r square in 

our output is 0.492 which talks  49% of  dependent  is explained by the independent 

factors which we have taken in consideration for the analysis. 

 

 Next, we ANOVA which talks about the significant value weather its significant or not, 

in our case the value is less than 0.05 so we can say that the model is statically okay.  

 In the model summary we also have Durbin Watson test which basically test the 

autocorrelation in the model ideal the value has to be in-between 1.5 to 2.5 in our case 

the value is 1.720 which clearly indicates that it is a positive auto correlation. 

 When we look into Variation inflation factor (VIF) which talks about the independence 

of independent variables, ideally it should have less than 4 

In our output when we refer into correlation table all the values are well below that range 

that is below 4 which clearly indicates that the predative variables are independent. 

Which clearly say No relation to each other. 
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From this we can get the know that the data is normally distributed as it is will within 

the range and it doesn’t have the outlalyers as well.  

 

 

 

FACTOR ANALYSIS:  

 

Here we have performed the factor analysis which will group the independent variables 

into factors and with the help of that factor we have performed multiple linear regression 

to check the significant of the model.  
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 The KMO test tells if the data which is collected for the research is adequate or not the 

value should be minimum of 50% if the value is less than 50 it is said to be that the data 

is not adequate for the survey and need to collect more sample data, closer to 1 the better 

the data is  

     In our output we have a KMO value of .836 which tells the data is good and adequate 

for the study, and model is also significant as it has the value less than 0.05%. 

 When we consider the communalities table in the output, we can see that almost all the 

variables except 2 variables which are dermatologist and packaging have more than 50 

percent variation on the dependent variable. 

http://www.ijrti.org/


© 2023 IJNRD | Volume 8, Issue 9 September 2023 | ISSN: 2456-4184 | IJNRD.ORG  

IJNRD2309276 International Journal of Novel Research and Development (www.ijnrd.org)  
 

c681 

The cumulative percentage of the output is 57.093 which basically tells that 57% of the 

variation on dependent variable is explained with 3 factors which explains majority of 

the variation and all those 3 factors have eigen value more than 1.  

 When we look into rotated component matrix we can see that price, discounts and 

celebrity endorsements have been grouped into one factor with (with 0.8, 0.7 and 0.6) 

respectively 

 In the next factor we can consider sustainability, cruelty or vegan free and values and 

believes into sconed factor  

 In the third factor daily routines, well known brands and personalization of the product 

can be grouped as one factor.  

On these factors we have performed multiple linear regression. Here are the output: 
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 The R square is .399 or 40% basically explains that the 40 % of dependent variables 

have been explained by the independent variables 

 The Durbin Watson talks about the autocorrelation in the model the value should be in-

between 1.5 to 2.5 so in our model summary the value is 1.7 which shoes positive auto 

correlation 

 The model is also significant has the significant value is less than 0.05 

 The VIF is also within the range which is below 4 which tells that the independent 

variable is independent to each other. 

 

DISCRIMINANT ANALYSIS:  

                            

 

http://www.ijrti.org/


© 2023 IJNRD | Volume 8, Issue 9 September 2023 | ISSN: 2456-4184 | IJNRD.ORG  

IJNRD2309276 International Journal of Novel Research and Development (www.ijnrd.org)  
 

c683 

        

In the discriminate analysis the significance and wilks lambda plays an important role in 

understanding weather the model is good fit or not 

 So, in the output the value of wilks lambda 0.490 which tells it has high discrimination 

power  

  The model is also significant it has the value less than 0.05 which has the value 0.03 

 In the classification results output we will get to know that 81.7% of the data has been 

classified rightly and 19% are not rightly classified. 

 

  

       FINDINGS: 

 The study primely focused on which all factors that was influencing the purchasing of 

generation z on skincare, so in order to find the factors we have performed the multiple 

linear regression, factor analysis and discriminate.  

 From the output we can say the model is significant where it tells what are the important 

factor that are influencing the purchase of skincare product.  

 In the factor analysis we have come to know what are the factors that are actually helping 

to know important variables on dependent variable.  

 

CONCLUSION:               

In this paper we have collected primary data from gen z to know what are the factors that are 

impacting the gen z on purchase or use of skin care. Then we have formed the hypotheses H0: 

there is no significant impact on purchase of skincare H1: there is significant difference on 

purchase of skincare. Then we have performed MLR, factor analysis and decrement analysis. 

With help of the output, we can to know what are the important variables that are impacting 

the dependent variable, in all the 3 analysis we can see that the model is significant and satisfy 
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all the assumptions of the model and get to know the major independent variables impacting 

on purchase of skincare products.  
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