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Abstract 

The paper aims to understand the nature of relation between education on enterprise success along with the 

moderating role of startup motive. To fulfill the objective, data were collected from the registered enterprises 

which have existed for a minimum period of five years. The data were analysed employing correlation, 

regression and moderation analysis. The result reveals that, education and startup motive have positive and 

significant impact on enterprise success. Further, it is found that startup motive moderates the relationship of 

entrepreneur’s education on enterprise success.  
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1. Introduction 

Entrepreneur ventures into business with multiple of reasons. There are number of requirements that have to 

be considered while formulating the plans till its execution. The motive for achievement such as flexibility, 

courage and dominance is significant for entrepreneurial success (Staniewski & Awruk, 2019).Motives and 

success factors such as ambition of life, family responsibility, skills and hark work that contributes in 

entrepreneurial success (Abrar ul Haq et al., 2021). In addition, entrepreneurship education facilitates 

entrepreneurial motivation which leads to development of entrepreneurial intention (Hassan et al., 2021). 

Successful entrepreneur equip with certain level of education (Zafar & Khan, 2013).Therefore, education and 

startup motive are among the critical factors which is essential for smooth business operations. Business 
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transitions follow various stages which necessitate an entrepreneur to possess certain level of education in 

order to execute the business plans. The knowledge through education permits an entrepreneur to conduct to 

liaison with business stakeholders. Further, the progress of enterprise is broadened when motive comes into 

play. The long-term sustainability of an enterprise relies on constantly having the right motive towards the 

business.The study aims to understand the nature of relations that education have on enterprise success along 

with the moderating role of startup motive.  

 

2. Background 

 

The intent for entrepreneur is the leverage that pushes business towards desire objectives. The aspiration to 

enhance income prompts an entrepreneur to undertake business venture (Stefanovic et al., 2010). Entrepreneur 

willingness to engage with their own business ideas motivates them to go business (Barba-Sanchez & Atienza-

Sahuquillo, 2011). In addition,startup motive on factors such as financial independence and being own boss 

drives entrepreneur to pursue a business (Ahmad & Muhammad, 2016). Entrepreneur embarks on a venture 

due to circumstances like personal interest, extra income and economic hardship (Alom et al., 2016). Motive is 

one of the crucial factors that substantially influence on enterprise performance (Mamun et al., 2016). 

Motivation has a practical impact on progress and productivity of an enterprise (Mawoli & Peter, 2021). 

Motive propels a personal for entrepreneurial advancement(Mmbengwa et al., 2021).The state of affairs such 

as family responsibility and ambition drives an entrepreneurs to enterprise success (Abrar ul Haq et al., 2021). 

Opportunity driven mentality guides an entrepreneur to elevates efficiency (Zhao et al., 2022). The enthusiasm 

in entrepreneur triggers them to succeed in their venture (Abdelwahid & Kaoud, 2022). Need for achievement 

motive incentivize for enterprise success (Yangailo & Qutieshat, 2022). The determination of an entrepreneur 

adds to beneficial business consequences (Endris & Kassegn, 2023). Further, motivation and commitment of 

an entrepreneur drive them to business accomplishment (Feng et al., 2023). Motive is a powerful force which 

channels a person towards various forms of achievement. Startup motive plays a significant role and it shapes 

the entrepreneurial progress. Alongside startup motive, education of an entrepreneur supplements the progress 

of an enterprise. Numerous literatures consider the crucial role of education in enterprise success. Education is 

a determinant which has a pivotal impact on enterprise efficiency (Ajibefun & Daramola, 2003). It facilitates 

an entrepreneur to comprehend, capitalize opportunity to their favor (Monahan et al., 2011). Enterprise relies 

on the education as it assists in bringing profitability to an enterprise (Saleem, 2012). The level of entrepreneur 

education has favorable impacts on enterprise performance (Santarelli & Tran, 2012). Education helps 

entrepreneurs to comprehend the business and accordingly enable performance (Berrone et al., 2014). 

Enterprise growth positively corresponds to the level of entrepreneur education (Bouazza et al., 

2015).Education significantly influences enterprise performance (Mamun et al., 2016). Entrepreneur education 

is crucial factor for enterprise to succeed in their business (Alom et al., 2016). The presence of entrepreneur 

education results in productivity of enterprise performance (Martin & Alejandro, 2016). The level of education 

corresponds to beneficial growth performance of an enterprise. They have potential to integrates the human 

capital for require to extend the business life span (Shibia& Barako, 2017). Entrepreneur level of education 

affects enterprise success (Alemu & Dame, 2016). Education facilitates entrepreneur to manage business and 

open to adjust to new opportunities (Meresa, 2018). Education is a facilitator which enables for enterprise 

productivity (Degefu, 2018). The survival of business enterprise relies on the entrepreneur education (Mor et 

al., 2020). Therefore, entrepreneur access to education is a success factor (Maduku & Kaseeram, 2021; Fatma 

et al., 2021), which facilitates good business performance (Amegayibor, 2021). The level of education 

correlates with entrepreneurs level of technical efficiency (Zhao et al., 2022). Education status enables for 

enterprise to bring in quality (Kiefer et al., 2022). Entrepreneur education associates with entrepreneurship that 

produces favorable output (Ahn & Winters, 2022). Further, entrepreneurship education leverages the enterprise 

performance (Affes & Affes, 2023). Education relates to enterprise productivity (Endris & Kassegn, 2023). 
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Literature has provided sufficient evidence on the role of startup motive and education on enterprise 

success. However, the moderating effects of motive on success is scarce. Therefore, this study endeavors to 

uncover this relationship among these variables on enterprise success. 

 

3. Methodology 

 

The paper aims to understand the nature of relations that education have on enterprise success along with 

the moderating role of startup motive. To achieve this objective, a structured schedule with Five Point Likert 

scale was employed to obtain the data. The data were collected from the 491 registered enterprises in Kohima 

and Dimapur districts of the state of Nagaland, with more than five years of business existence. The data were 

analysed through Pearson correlation, multiple regression and moderation analysis. 

 

4. Results and Discussion 

 

To understand the linear relationship between the variables, Pearson correlation coefficient was performed. 

The value of coefficients ranges from -1 to +1. The study adopted Evans (1995) for the interpretation of the 

coefficients. The various interpretations is shown in Table 1.  

 

Table 1 Correlation Coefficients 

Coefficient Range Interpretation Coefficient Range Interpretation 

0.80 to 1.00 Very Strong Positive  -1.00 to -0.80 Very Strong Negative 

0.60 to 0.79  Strong Positive -0.79 to -0.60 Strong Negative 

0.40 to 0.59 Moderate Positive -0.59 to -0.40 Moderate Negative 

0.20 to 0.39 Weak Positive -0.39 to -0.20 Weak Negative 

0.00 to 0.19  Very Weak Positive -0.19 to 0.01 Very Weak Negative 

Source: Evans (1995) 

Pearson correlation assesses the strength and directions of the variables under consideration. The relationship 

between education and startup motive with success was performed. The analysis is presented in Table 2. 

 

Table 2Correlation Analysis 

Variables  Success 

Education (EDU) Pearson Correlation .569** 

Sig. (2-tailed) .000 

Startup Motive (SM) Pearson Correlation .370** 

Sig. (2-tailed) .000 

**. Correlation is significant at the 0.01 level (2-tailed). 

Source: Researchers’calculation 

 

The result from the table indicates overall there was a positive and significant relationship between the 

variables. Education with r = .569 and p < .001 has a moderately positive and significant result with enterprise 

success. Similarly, Startup motive with r = .370 and p < .001 has a weak positive and significant relationship 

with success. The results show variables do influences to enterprise success. Further, the strength of 

relationship was assessed through a multiple regression to understand nature of impact the predictor variables 

have on enterprise success. The analysis from ANOVA table is in Table 3. 
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Table 3Analysis of Variance (ANOVA) 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 203.015 2 101.508 172.608 .000b 

Residual 286.985 488 .588   

Total 490.000 490    

a. Dependent Variable: Enterprise success 

b. Predictors: (Constant), EDU, SM 

Source: Researchers’ calculation 

 

The result from the table reveals that the predictors’ education and startup motive with F = 172.680, p < 

.001 collectively have a significant impact on enterprise success. Furthermore, the impact of individual 

coefficients on enterprise success is presented in Table 4. 

 

Table 4Regression coefficients 

Model Unstandardised 

Coefficients 

Standardised 

Coefficients 

t Sig. 

B Std. Error Beta 

1 (Constant) -1.147E-14 .035  .000 1.000 

SM .303 .035 .303 8.679 .000 

ED .531 .035 .531 15.200 .000 

a. Dependent Variable: Enterprise success 

Source: Researchers’calculation 

The result in the table reveals the predictors individually have a significant impact on enterprise success. 

Startup motive (β = .303, t = 8.679, p < .001) and education (β = .531, t = 15.200, p < .001) have a positive and 

significant impact on enterprise success. It means that for every one unit increase in startup motive, there 

would be .303 increases in enterprise success. Similarly, for every one unit increase in education, there would 

be .531 increases in enterprise success.  

 

Following the correlation and regression analysis, the data was evaluated to understand the moderation effects. 

The study assessed the moderating effect of startup motive on the relationship between entrepreneurs’ 

education and enterprise success.  

Table 5Moderation Analysis 

Relationship 
  

Beta C.R. P-Value 

Enterprise success <--- Education .527 15.150 *** 

Enterprise success <--- Startup Motive .288 8.115 *** 

Enterprise success <--- Interaction .065 1.995 .046 

Source: Researchers’ Calculation 

The results show a positive and significant moderating impact of startup motive on the relationship between 

education and enterprise success (b = .065, t = 1.995, p = .046). Moderation analysis summary is in Table 5. 

The result confirms that startup motive moderates the relationship of education on enterprise success.  

5. Conclusion 

The study aims to understand the relationship between entrepreneur education, with enterprise success along 

with the moderation effect of startup motive. It provides a valuable insight on the relationships among the 

variables. The study reveals that education and startup motive individually and collectively have a positive and 
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significant relationship with enterprise success. Further, the study demonstrates that startup motive moderates 

the relationship of entrepreneur education on enterprise success.  
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