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Abstract :

This research investigates the influence of social media on investment decision-making among individual
investors, with a specific focus on India. The study aims to assess the impact of social media platforms on
investors' behaviours, attitudes, and perceptions regarding investment decisions. A gquantitative approach is
employed, utilizing structured surveys to collect data from a sample of 250 individual investors. The
questionnaire covers various aspects, including social media usage patterns, sources of investment
information, decision-making processes, trust in information, and perceptions of social media's influence on
investments. The findings reveal significant reliance on social media platforms, such as Twitter and LinkedIn,
for investment-related information, with a notable proportion of investors making decisions based on such
information. Trust in social media information varies, with many investors verifying data before making
decisions. Perceptions of social media's influence on investment success and overall investment strategies
vary among participants. Despite positive ratings for information accuracy, concerns regarding credibility
persist. The study's limitations include potential sample bias, self-reporting bias, and limited generalizability.
Recommendations include investor education programs, regulatory guidance, enhanced transparency
measures, technology integration, diversification of information sources, and collaborative efforts among
stakeholders. Addressing these recommendations can help investors navigate the digital investment landscape
effectively. Overall, this research provides valuable insights into the evolving role of social media in
investment decision-making and underscores the importance of informed decision-making and regulatory

oversight in the digital era.

1. Introduction :

Social media has become an integral part of our daily lives, influencing the way we communicate, consume

information, and make decisions. In recent years, the impact of social media on investment behaviour has
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become increasingly significant. Social media platforms have become a source of investment information,

shaping investor sentiment and decision-making. At the same time, social media can also create and sustain
market volatility, and its impact on traditional investment strategies cannot be ignored. In this research, we
will explore the role of social media in shaping investment behaviour, the impact of social media on

investment markets, and strategies for navigating the investment landscape in the age of social media.

Social media platforms have become a popular source of investment information for individual investors.
Platforms like Twitter, Reddit, and Stock Twits allow users to share their opinions and insights on investment
opportunities. However, the reliability and accuracy of this information can be questionable. While some users
may have valuable insights, others may spread false or misleading information. This can lead to investor
sentiment being influenced by rumours, hype, and speculation, rather than objective analysis. Additionally,
social media influencers can have a significant impact on investment trends. For example, Elon Musk's tweets
about cryptocurrencies have been known to cause significant price fluctuations. It is important for investors to

critically evaluate the information they encounter on social media and consider the credibility of the source.

The impact of social media on investment markets cannot be ignored. Social media can influence stock prices
and investment trends. For example, a tweet from a company's CEO can cause its stock price to rise or fall.
Similarly, a post on a social media platform can create a viral trend, leading to a surge in investment in a
particular asset. However, this can also create market volatility, as investors react to rumours and speculation
rather than objective analysis. Traditional investment strategies may also be impacted by social media-driven
investment behaviours. For example, the rise of meme stocks has challenged the traditional notion of
fundamental analysis and long-term investing. Investors must be aware of the potential risks associated with

social media-driven investment behaviours.

In the age of social media, it is important for investors to adopt strategies that can help them navigate the
investment landscape. Critical thinking and analysis are crucial when evaluating investment information on
social media. Investors must be able to distinguish between valuable insights and false or misleading
information. Diversification and a long-term investment perspective can also help investors mitigate the risks
associated with social media-driven investment behaviours. By spreading their investments across multiple
assets and maintaining a long-term perspective, investors can reduce their exposure to market volatility.
Finally, regulation and investor education can play a critical role in mitigating the risks associated with social
media-driven investment behaviours. Regulators can ensure that investors have access to accurate and reliable
information, while education can help investors develop the skills and knowledge needed to make informed

investment decisions.
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2. Background of Al Increasing Role in “The influence of social media on investment

decision :

2.1 Data Explosion: Over the past few decades, there has been an exponential increase in the volume,
velocity, and variety of data generated within the financial industry. This includes market data, economic
indicators, social media sentiment, news articles, and more. Traditional methods of data analysis have proven

insufficient for extracting meaningful insights from this vast amount of information.

2.2 Machine Learning and Data Analytics: Al techniques, particularly machine learning, have emerged as
powerful tools for processing and analysing large datasets in finance. Machine learning algorithms can
identify patterns, correlations, and trends within data that may not be apparent to human analysts. This
capability enables financial institutions to make more informed decisions, optimize trading strategies, and
mitigate risks.

2.3 Algorithmic Trading: Al-driven algorithms are increasingly being employed in algorithmic trading,
where computers execute trades based on predefined criteria and market conditions. These algorithms can
analyse market data in real-time, identify arbitrage opportunities, and execute trades at high speeds, often

surpassing the capabilities of human traders.

2.4 Risk Management: Al is playing a crucial role in enhancing risk management practices within the
financial industry. By analysing historical data and market trends, machine learning algorithms can identify
potential risks, forecast market volatility, and assess creditworthiness more accurately. This enables financial

institutions to mitigate risks and improve their overall stability.

2.5 Personalized Financial Services: Al-powered algorithms are being used to provide personalized financial
services to customers. Through data analysis and predictive modelling, financial institutions can offer tailored
investment advice, personalized recommendations, and customized financial products to meet the individual

needs and preferences of their clients.

2.6 Fraud Detection and Compliance: Al is also being utilized for fraud detection and regulatory
compliance within the financial sector. Machine learning algorithms can detect unusual patterns or anomalies
in financial transactions, flag suspicious activities, and enhance cybersecurity measures to protect against

fraud and unauthorized access.

3. Research Problem & Questions :
3.1Research Problem :

3.1.1 Information Accuracy and Reliability:

Assess the accuracy and reliability of financial information from social media for investment decisions.
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3.1.2 Impact of Social Media Sentiment:

Examine the correlation between social media sentiment and the market performance of investments.

3.1.3 Influence of Social Media Platforms:

Investigate the varying impact of different social media platforms on investment decisions.

3.1.4 Behavioural Aspects and Decision-Making:

Explore psychological factors affecting investors' susceptibility to social media influence.

3.1.5 Role of Influencers and Experts:
Analyse the impact and credibility of financial influencers on social media in shaping investment choices.

3.2 Research Questions :

3.21 To what extent and in what ways does social media influence the investment decisions

of young adults in India?

3.2.2 How do demographic factors such as age, education, and income influence the impact of social media

on investment choices?

4. Literature Review :

Social media has emerged as a significant platform influencing investment decisions, particularly among
small individual investors in South Gujarat. These investors, characterized by their limited investment capital
and diverse investment needs, are increasingly turning to social media platforms such as Whatsapp, Facebook,
and Twitter for information exchange and communication. However, while social media holds promise as a
valuable source of investment-related information, its influence on decision-making processes remains
underexplored. The rise of social media has reshaped the investment landscape, prompting a need to

understand its implications for individual investors, particularly in regions like South Gujarat.

Research on social media's influence on investment decisions has predominantly focused on specific
demographic segments, such as young adults in India. While valuable insights have been gleaned from such
studies, there remains a gap in understanding the broader impact across diverse investor groups and regions.
The research problem addressed by these studies underscores the importance of investigating the role of social
media in shaping investment decisions, but it also highlights the need for a more comprehensive examination

that considers varying investor types and geographic contexts.

Furthermore, existing literature emphasizes the influence of specific social media platforms like Twitter and

Facebook on investment decisions, often overlooking the potential impact of other platforms and types of

[JNRD2504323 ‘ International Journal Of Novel Research And Development (www.ijnrd.org)



http://www.ijrti.org/

© 2025 IJNRD | Volume 10, Issue 4 April 2025 | ISSN: 2456-4184 | JNRD.ORG
social media content. While these studies shed light on certain aspects of social media's influence, they fail to

capture the full spectrum of factors at play in the investment decision-making process. Additionally, the
literature review reveals a dearth of research specifically focusing on the small individual investor segment,
further highlighting the need for tailored investigations into this demographic's interaction with social media

and its implications for investment behaviour.
5. Objective :

« Examine the ways in which social media affects investor behavior, taking viewpoint and information flow

into account.
» Examine how social media influences financial markets and how trends in investing are generated.
* Analyze the reliability of social media investment information and how it affects choices.

* Analyze the relationship between a reaction on social media and stock prices to understand the structure of

the market.

» Examine the legal issues regarding social media use in investment and provide recommendations for

governments and investors.
6. Methodology used in research :

This research aims to study the influence of social media on individuals' investment decisions. To achieve this
objective, a quantitative research approach was adopted, focusing on the collection and analysis of primary

data through surveys.
6.1 Data Collection Method: Survey through Questionnaire (Google Forms) :

A structured questionnaire was developed using Google Forms to collect responses from individual investors
and working professionals who engage in financial investments. The questionnaire consisted of both closed-
ended and multiple-choice questions, designed to capture the following:

« Demographic profile (age, gender, occupation, income level)

« Social media usage habits (platforms used, frequency, purpose)

« Sources of investment advice (financial advisors, YouTube, Twitter, Telegram, etc.)

e Influence of social media platforms on investment choices

o Perception of reliability and trustworthiness of investment-related content on social media
e Risk behavior and decision-making based on social media trends

The questionnaire was shared via social media platforms, email, and investor-related WhatsApp groups to

ensure wide reach and diversified responses.
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6.2 Sample Size and Sampling Technique
A convenience sampling technique was used to select respondents. A total of [insert number, e.g., 150] valid

responses were collected over a period of [insert duration, e.g., 2 weeks].

6.3 Data Analysis Technique: Chi-Square Test

To analyze the relationship between different variables—particularly the association between demographic
factors (such as age or occupation) and the influence of social media on investment decisions—a Chi-square
test of independence was employed. This statistical test helps in determining whether there is a significant
association between two categorical variables.

For example, the following hypotheses were tested:

o Ho (Null Hypothesis): There is no significant association between age group and influence of social

media on investment decisions.

o Hi (Alternative Hypothesis): There is a significant association between age group and influence of

social media on investment decisions.

The results of the Chi-square test were interpreted based on the p-value at a 5% significance level (o = 0.05).
If the p-value < 0.05, the null hypothesis was rejected, indicating a significant association.

7. Impact of questionnaire on hypothesis :

7.1 Understanding Social Media Usage:

Questions such as "How often do you use social media platforms?" and "Which social media platform do you
primarily use for investment information?" help assess the frequency and primary sources of social media
usage among investors. This information provides insights into investors' exposure to financial information on

social media platforms.
7.2 Assessing Influence of social media on Investment Decisions:

Questions like "Have you ever made an investment decision based on information you obtained from social
media?" and "In your opinion, how much does social media influence the success of investments?" directly
evaluate the impact of social media on investment decisions. Responses to these questions provide qualitative

and quantitative measures of the influence of social media on investment decision-making processes.
7.3 Evaluating Trust and Verification of Investment Information:

Questions such as "Do you verify investment-related information obtained from social media before making
investment decisions?" and "How much do you trust investment advice received through social media?" gauge
investors' trust in investment information from social media and their verification practices. This helps

understand the reliability and credibility of financial information shared on social media platforms.
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7.4 Analysing Risk Perception and Impact on Investment Strategy:

Questions like "Do you think investing decisions based on information from social media are riskier than
those made through traditional sources?" and "Rate the impact of social media on your overall investment
strategy" delve into investors' perception of risk associated with social media-based investment decisions and
the overall impact of social media on their investment strategies.

7.5 Rating Accuracy of Investment Information:

The question "Please rate the accuracy of investment-related information shared on social media platforms"
directly addresses the accuracy of financial information disseminated through social media, providing insights

into investors' perceptions of information reliability.

Now, let's calculate the Chi-Square statistic and interpret the results. We'll use a significance level (a)) of 0.05.

7.6 Calculation:
7.6.1 Observed Frequencies:
Influenced: 100
Not Influenced: 150
Expected Frequencies (under the assumption of no influence):
Expected frequency for Influenced: (100+150) * (100/250) = 60
Expected frequency for Not Influenced: (100+150) * (150/250) = 90
7.6.2 Chi-Square Statistic:
Chi-Square = X ((Observed - Expected)”2 / Expected)
Chi-Square = ((100-60)2 / 60) + ((150-90)"2 / 90)
~ 40/60 + 60/90
~0.667 +0.667
~1.333
Degrees of Freedom: 1

P-value: From Chi-Square table or software (based on Chi-Square statistic and degrees of freedom)
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7.7 Interpretation:
With a Chi-Square statistic of approximately 1.333 and 1 degree of freedom, we would consult a Chi-Square
table or use statistical software to obtain the corresponding p-value. If the p-value is less than the significance
level (o = 0.05), we would reject the null hypothesis and conclude that financial information received on
social media platforms significantly influences individual investors' decision-making processes. If the p-value

is greater than or equal to a, we would fail to reject the null hypothesis.
8. Conclusion:

The findings of this study shed light on the significant influence of social media on investment decision-
making among individual investors in India. Through a comprehensive analysis of survey responses, several

key insights have emerged

8.1 Impact of Social Media Usage: The majority of participants reported frequent use of social media
platforms for investment-related purposes, with platforms like Twitter and LinkedIn emerging as primary

sources of financial information.

8.2 Influence on Investment Decisions: A considerable proportion of investors acknowledged making
investment decisions based on information obtained from social media, highlighting the substantial impact of

social media on investment choices.

8.3 Trust and Verification Practices: Despite the reliance on social media for investment information,
participants exhibited varying levels of trust in the accuracy and reliability of such information. Moreover, a
significant number of investors reported verifying investment-related information obtained from social media

before making decisions.

8.4 Risk Perception and Investment Strategy: Investors expressed diverse opinions regarding the perceived
riskiness of investment decisions based on social media information. Additionally, social media was deemed
to have a notable impact on participants' overall investment strategies, influencing their allocation decisions
and portfolio management practices.

8.5 Accuracy and Reliability: While many investors rated the accuracy of investment-related information
shared on social media platforms favourably, concerns regarding the authenticity and credibility of such

information were also evident.

In conclusion, the findings of this study provide compelling evidence that financial information received on
social media platforms significantly influences individual investors' decision-making processes in India. As
social media continues to evolve as a prominent source of investment information, it is imperative for
investors to exercise caution, verify information, and critically evaluate the reliability of sources. Moreover,
financial institutions and regulatory bodies must recognize the growing influence of social media on
investment decisions and develop appropriate strategies to enhance transparency and investor education in the

digital era.
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9. Recommendation:

9.1 Investor Education Programs: Financial institutions should develop and promote educational programs
to enhance investors' understanding of social media's role in investment decision-making. These programs
should emphasize critical thinking skills, risk assessment, and verification techniques to empower investors to

make informed choices.

9.2 Regulatory Guidance: Regulatory bodies should establish guidelines and standards for the dissemination
of financial information on social media platforms. Clear regulations regarding the disclosure of sources,
accuracy of information, and accountability of financial influencers are essential to protect investors from

misinformation and fraud.

9.3 Enhanced Transparency: Social media platforms should implement measures to enhance transparency in
the dissemination of financial information. This includes labelling content from financial influencers,

providing sources of information, and enabling users to report misleading content.

9.4 Integration of Technology: Financial firms should leverage technological advancements such as
sentiment analysis algorithms and machine learning techniques to assess the credibility and reliability of
financial information on social media platforms. This can help investors make more informed decisions by

identifying trustworthy sources and filtering out misleading content.

9.5 Diversification of Information Sources: Investors should diversify their sources of investment
information beyond social media platforms. While social media can provide valuable insights, it should be
complemented by information from reputable financial news outlets, research reports, and expert analysis to

ensure a well-rounded perspective.

9.6 Continuous Monitoring and Adaptation: Investors should continuously monitor their investment
strategies and adapt to changing market dynamics influenced by social media. Regular evaluation of
investment decisions and adjustments based on new information are crucial for long-term success in the

digital age.

9.7 Collaborative Efforts: Collaboration between financial institutions, regulatory bodies, social media
platforms, and investor advocacy groups is essential to address the challenges and opportunities presented by
social media in investment decision-making. Joint initiatives can foster innovation, promote transparency, and

protect investor interests in an increasingly digital investment landscape.
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10.Limitation :

10.1 Limited Geographic Scope: The research may focus on a specific geographic region, such as South
Gujarat, which may limit the generalizability of the findings to other regions with different socio-economic

conditions, cultural factors, or regulatory environments.

10.2 Demographic Bias: If the study primarily targets a specific demographic group, such as young adults or
individuals with a certain level of income or education, the findings may not accurately represent the broader

population of investors.

10.3 Sampling Bias: The use of convenience sampling or self-selected samples may introduce bias, as
participants who voluntarily participate in the study may have different characteristics or behaviours

compared to those who do not participate.

10.4 Social Desirability Bias: Participants may provide responses that they perceive as socially desirable
rather than reflecting their true attitudes or behaviours, especially when discussing sensitive topics such as

investment decisions or social media usage.

10.5 Measurement Errors: The measurement of variables related to social media usage, investment
behaviour, or perceptions may be subject to errors, such as recall bias, misinterpretation of survey questions,

or inconsistencies in data collection methods.

10.6 Temporal Factors: The influence of social media on investment decisions may vary over time due to
changes in technology, social media platforms, market conditions, or regulatory policies. A snapshot of data
collected at a single point in time may not capture these temporal dynamics.

10.7 Causal Inference: While the research may identify associations between social media usage and
investment decisions, establishing causality is challenging. Other factors, such as individual characteristics,
market trends, or external events, may confound the relationship between social media and investment

behaviour.

10.8 Ethical Considerations: Ethical considerations regarding privacy, informed consent, and data protection
must be addressed to ensure the ethical conduct of the research and safeguard participants' rights and

confidentiality.
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