
INTERNATIONAL JOURNAL OF NOVEL RESEARCH AND DEVELOPMENT (IJNRD) 
© 2026 IJNRD | Volume 11, Issue 6, June 2026 | ISSN: 2456-4184 | IJNRD.ORG 

` 

IJNRD2606297 IJNRD - International Journal of Novel Research and Development (www.ijnrd.org)  

 

c934 

WOMEN ENTREPRENEURSHIP IN THE 

DIGITAL ECONOMY: A REVIEW OF 

OPPORTUNITIES AND BARRIERS 
 

Dr. J. Rama Devi  

M.Com., M.F.M., M.Phil.,Ph.D., 
Assistant Professor of Commerce 

Smt. NPS Government Degree College for Women (A), Chittoor 

 

 

ABSTRACT 

The digital economy has transformed the entrepreneurial landscape by creating unprecedented 

opportunities for business creation, innovation, and market expansion. Women entrepreneurs, traditionally 

constrained by social, financial, and institutional barriers, increasingly utilize digital technologies to 

establish and grow enterprises. Digital platforms, e-commerce, social media, fintech solutions, and artificial 

intelligence have enabled women to overcome geographical limitations, access global markets, and 

participate in economic activities more effectively. However, despite these opportunities, women 

entrepreneurs continue to face significant challenges, including digital literacy gaps, limited access to 

finance, technological barriers, cyber insecurity, gender discrimination, and socio-cultural constraints. This 

review paper examines the opportunities and barriers experienced by women entrepreneurs in the digital 

economy through a comprehensive analysis of existing literature. The paper highlights the transformative 

role of digital technologies in fostering women's entrepreneurship while identifying persistent obstacles 

that hinder their full participation. The paper concludes with policy recommendations and future research 

directions aimed at promoting an inclusive digital entrepreneurial ecosystem. 

Keywords: Women Entrepreneurship, Digital Economy, Digital Platforms, E-commerce, Digital Inclusion, 
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1. INTRODUCTION 

Entrepreneurship is widely recognized as a key driver of economic growth, employment generation, and 

innovation. In recent decades, women entrepreneurs have emerged as significant contributors to national 

and global economies. The rise of digital technologies has fundamentally altered the entrepreneurial 

environment, offering new pathways for women to establish and manage businesses.  

The digital economy encompasses economic activities enabled by digital technologies, including online 

marketplaces, digital payments, cloud computing, artificial intelligence, social media marketing, and e-

commerce. Digital platforms have reduced traditional entry barriers by lowering operational costs and 

enabling flexible business models. Women entrepreneurs, who often face constraints related to mobility, 
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family responsibilities, and limited access to resources, particularly benefit from these technological 

advancements. Studies indicate that digital platforms help women entrepreneurs access broader markets, 

financial services, and professional networks. 

Despite these advancements, women remain underrepresented in digital entrepreneurship. Challenges such 

as inadequate digital skills, limited financial access, gender stereotypes, online harassment, and 

infrastructure deficits continue to impede their success. Recent studies emphasize that digital inclusion 

alone is insufficient without supportive policies,  

2. CONCEPTUAL FRAMEWORK 

2.1 Women Entrepreneurship 

Women entrepreneurship refers to the process through which women identify business opportunities, 

establish enterprises, and manage organizational resources while assuming the risks and responsibilities 

associated with business operations. Women entrepreneurs play a crucial role in economic development by 

fostering innovation, generating employment, promoting inclusive growth, and contributing to household 

and national income. In recent years, women-owned businesses have emerged as important drivers of socio-

economic transformation, particularly in developing economies where entrepreneurship serves as a pathway 

to financial independence and empowerment. 

2.2 Digital Economy 

The digital economy encompasses economic activities that are enabled, supported, or enhanced by digital 

technologies, including the internet, mobile devices, cloud computing, artificial intelligence, digital 

payment systems, and online platforms. It facilitates the creation, exchange, and consumption of goods and 

services through digital channels. The digital economy has transformed traditional business practices by 

reducing transaction costs, improving market accessibility, enhancing operational efficiency, and enabling 

businesses to reach global audiences. As digital technologies continue to evolve, they create new 

opportunities for innovation, productivity, and entrepreneurship. 

2.3 Digital Entrepreneurship 

Digital entrepreneurship refers to the creation, development, and management of business ventures that 

utilize digital technologies as a primary component of their business model, operations, or value creation 

process. Unlike traditional entrepreneurship, digital entrepreneurship leverages online platforms, social 

media, e-commerce systems, digital marketing tools, and virtual communication technologies to conduct 

business activities. Women entrepreneurs are increasingly engaging in digital entrepreneurship through 

online retailing, freelancing, digital content creation, virtual consulting, online education, software 

development, and technology-based startups. Digital entrepreneurship offers flexibility, lower entry 

barriers, wider market reach, and greater opportunities for innovation, making it an attractive avenue for 

women seeking economic participation and business growth in the digital age.  
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3. OPPORTUNITIES FOR WOMEN ENTREPRENEURS IN THE DIGITAL ECONOMY 

The rapid growth of the digital economy has created numerous opportunities for women entrepreneurs by 

reducing traditional barriers to business entry and enabling greater participation in economic activities. 

Digital technologies provide access to markets, financial services, networking opportunities, and innovative 

business models that support entrepreneurial growth and sustainability.  

3.1 Access to Global Markets 

Digital platforms have enabled women entrepreneurs to transcend geographical boundaries and reach 

customers across national and international markets. E-commerce marketplaces such as Amazon, Etsy, 

Shopify, and regional online platforms provide cost-effective channels for marketing and selling products 

and services globally. Through digital storefronts, women entrepreneurs can expand their customer base, 

increase sales, and compete in international markets without establishing physical business locations. This 

opportunity is particularly beneficial for home-based businesses, artisans, and small-scale enterprises 

seeking broader market access. 

3.2 Flexible Work Arrangements 

One of the most significant advantages of the digital economy is the flexibility it offers. Women 

entrepreneurs can manage their businesses remotely through digital tools and online platforms, allowing 

them to balance professional responsibilities with family and personal commitments. Remote working 

arrangements, virtual meetings, cloud-based management systems, and mobile technologies enable women 

to operate businesses efficiently from any location. This flexibility encourages greater participation in 

entrepreneurship, particularly among women with caregiving responsibilities.  

3.3 Reduced Startup Costs 

Traditional business ventures often require substantial investments in office space, equipment, and physical 

infrastructure. In contrast, digital businesses can be established with relatively low capital investment 

through websites, social media platforms, online marketplaces, and digital communication tools. The 

reduced need for physical infrastructure lowers financial barriers and encourages aspiring women 

entrepreneurs to enter the business environment. Consequently, digital entrepreneurship offers a more 

accessible pathway for women with limited financial resources. 

3.4 Access to Financial Technologies (FinTech) 

The emergence of financial technologies (FinTech) has significantly improved financial inclusion for 

entrepreneurs. Digital financial services, including mobile banking, digital wallets, online payment 

gateways, crowdfunding platforms, peer-to-peer lending, and digital lending services, provide women 

entrepreneurs with easier access to financial resources. These technologies facilitate secure transactions, 

efficient financial management, and alternative funding opportunities, helping women overcome challenges 

associated with accessing traditional banking services. 
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3.5 Enhanced Marketing Opportunities 

Digital marketing has revolutionized the way businesses promote products and engage with customers. 

Social media platforms such as Facebook, Instagram, LinkedIn, YouTube, and X (formerly Twitter) offer 

affordable and highly targeted marketing opportunities. Women entrepreneurs can leverage these platforms 

to build brand awareness, communicate directly with customers, gather market feedback, and establish 

strong online communities. Compared to traditional advertising methods, digital marketing enables 

entrepreneurs to achieve wider reach at lower costs. 

3.6 Networking and Knowledge Sharing 

The digital economy facilitates access to extensive professional networks and learning resources. Online 

communities, business forums, webinars, virtual conferences, and mentorship platforms provide 

opportunities for collaboration, knowledge exchange, and skill development. Women entrepreneurs can 

connect with industry experts, investors, mentors, and fellow entrepreneurs worldwide. Such interactions 

contribute to business growth, innovation, and the development of entrepreneurial competencies. 

3.7 Innovation and Business Diversification 

Emerging technologies such as Artificial Intelligence (AI), Big Data Analytics, Blockchain, Internet of 

Things (IoT), and Cloud Computing offer significant opportunities for innovation and business expansion. 

Women entrepreneurs can utilize these technologies to improve operational efficiency, enhance customer 

experiences, develop innovative products and services, and identify new market opportunities. Digital tools 

also enable business diversification by supporting multiple revenue streams and facilitating entry into new 

sectors and markets. 

3.8 Economic Empowerment 

Digital entrepreneurship serves as a powerful mechanism for women's economic empowerment. By 

generating income, creating employment opportunities, and enhancing financial independence, digital 

businesses contribute to improving women's socio-economic status. Increased economic participation 

strengthens women's decision-making power within households and communities, promotes gender 

equality, and contributes to overall economic development. Furthermore, successful women entrepreneurs 

serve as role models, inspiring future generations of women to pursue entrepreneurial ventures. 

4. BARRIERS FACED BY WOMEN ENTREPRENEURS IN THE DIGITAL ECONOMY 

Despite the numerous opportunities offered by the digital economy, women entrepreneurs continue to 

encounter various challenges that limit their ability to fully participate and succeed in digital business 

environments. These barriers stem from technological, financial, socio-cultural, and institutional factors 

that affect entrepreneurial growth and sustainability. 
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4.1 Digital Literacy Gap 

Limited digital literacy remains one of the most significant obstacles faced by women entrepreneurs, 

particularly in developing and emerging economies. Many women lack adequate knowledge and technical 

skills related to digital technologies, online business management, digital marketing, cybersecurity, and e-

commerce operations. This digital skills gap restricts their ability to effectively utilize digital platforms, 

adopt innovative technologies, and compete in increasingly digitalized markets. Bridging the digital literacy 

gap through education and training is essential for enhancing women's entrepreneurial participation.  

4.2 Limited Access to Finance 

Although financial technologies (FinTech) have expanded access to financial services, many women 

entrepreneurs continue to face difficulties in securing business financing. Challenges include limited access 

to bank loans, venture capital, angel investments, and credit facilities. Gender bias, lack of collateral, 

inadequate credit histories, and discriminatory lending practices often restrict women's access to capital. 

Insufficient financial resources can hinder business expansion, innovation, and long-term sustainability. 

4.3 Socio-Cultural Constraints 

Socio-cultural norms and traditional gender roles continue to influence women's entrepreneurial activities. 

In many societies, women are expected to prioritize household and caregiving responsibilities, leaving 

limited time and resources for business development. Restrictions on mobility, limited decision-making 

authority, and societal perceptions regarding women's roles can further constrain entrepreneurial aspirations 

and opportunities. These cultural barriers often discourage women from pursuing or expanding digital 

business ventures. 

4.4 Gender Discrimination and Bias 

Gender-based discrimination remains prevalent within entrepreneurial ecosystems. Women entrepreneurs 

frequently encounter stereotypes that question their leadership abilities, business competence, and risk-

taking capacity. Such biases may affect access to funding, business partnerships, professional networks, 

and growth opportunities. Investors and stakeholders may exhibit greater confidence in male-led ventures, 

creating unequal conditions that disadvantage women entrepreneurs in the digital economy. 

4.5 Online Safety and Cybersecurity Risks 

Digital entrepreneurship exposes women to various online risks, including cyberattacks, identity theft, data 

breaches, online fraud, and digital harassment. Women entrepreneurs are particularly vulnerable to 

cyberbullying, abusive online behavior, and privacy violations, which can negatively affect their 

confidence, reputation, and business operations. Concerns regarding cybersecurity and online safety may 

discourage active participation in digital platforms and limit business visibility.  
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4.6 Inadequate Digital Infrastructure 

Reliable digital infrastructure is fundamental to the success of digital entrepreneurship. However, many 

women, particularly those residing in rural and underserved areas, face challenges related to limited internet 

connectivity, unreliable electricity supply, inadequate technological resources, and high costs of digital 

services. These infrastructural deficiencies hinder access to online markets, digital financial services, and 

business management tools, thereby reducing entrepreneurial opportunities and competitiveness. 

4.7 Lack of Mentorship and Networks 

Professional networks, mentorship, and business support systems are critical for entrepreneurial success. 

However, women entrepreneurs often have fewer opportunities to access influential networks, experienced 

mentors, investors, and industry leaders compared to their male counterparts. Limited networking 

opportunities can restrict knowledge sharing, market access, strategic partnerships, and professional 

development. The absence of strong support systems may also reduce entrepreneurial confidence and 

business growth prospects. 

4.8 Work–Life Balance Challenges 

Balancing entrepreneurial responsibilities with family and household obligations remains a persistent 

challenge for many women. While digital entrepreneurship offers flexibility, it can also blur the boundaries 

between personal and professional life. Women entrepreneurs frequently manage multiple roles 

simultaneously, leading to increased workload, stress, and time constraints. Maintaining an effective work–

life balance is essential for sustaining both business performance and personal well-being. 

5. GOVERNMENT AND INSTITUTIONAL SUPPORT 

Governments, international organizations, financial institutions, and private-sector stakeholders play a 

critical role in promoting women’s entrepreneurship in the digital economy. Recognizing the economic and 

social benefits of women-led enterprises, many countries have introduced policies, programs, and initiatives 

aimed at enhancing women’s access to digital technologies, financial resources, entrepreneurial training, 

and business development opportunities. Such support mechanisms are essential for overcoming barriers 

and creating an inclusive entrepreneurial ecosystem. 

Governments worldwide have implemented various initiatives to empower women entrepreneurs through 

digital literacy programs, financial inclusion schemes, startup incubation centers, entrepreneurship 

development programs, and technology-driven business support services. Public-private partnerships have 

further contributed to expanding digital infrastructure, improving internet accessibility, and providing 

specialized training opportunities for women entrepreneurs. 

International organizations such as the World Bank, the United Nations (UN), the Organisation for 

Economic Co-operation and Development (OECD), and the International Labour Organization (ILO) 

advocate gender-inclusive digital policies that encourage women’s participation in entrepreneurship and 
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the digital economy. These organizations support research, capacity-building programs, funding initiatives, 

and policy frameworks designed to reduce gender disparities and foster economic empowerment. 

6.KEY SUPPORT MEASURES 

6.1 Digital Literacy and Skills Training 

Governments and educational institutions conduct digital literacy programs to equip women with essential 

technological skills. These programs focus on digital marketing, e-commerce management, financial 

technology, cybersecurity, data analytics, and other digital competencies necessary for successful 

entrepreneurship. Enhanced digital skills enable women to effectively utilize digital platforms and compete 

in technology-driven markets. 

6.2 Access to Affordable Internet Services 

Affordable and reliable internet connectivity is a prerequisite for digital entrepreneurship. Governments 

and telecommunications providers collaborate to expand broadband infrastructure, particularly in rural and 

underserved areas. Improved internet access enables women entrepreneurs to connect with customers, 

suppliers, financial institutions, and business networks more efficiently. 

6.3 Women-Focused Startup Funding Programs 

Financial support remains a critical factor in entrepreneurial success. Many governments and financial 

institutions offer women-specific funding schemes, grants, subsidized loans, microfinance programs, 

venture capital initiatives, and startup incentives. These programs help women entrepreneurs overcome 

financial barriers and invest in business growth and innovation. 

6.4 Cybersecurity Awareness Initiatives 

As digital business activities increase, cybersecurity awareness becomes increasingly important. 

Governments, technology companies, and educational institutions organize training programs and 

awareness campaigns to educate women entrepreneurs about online safety, data protection, privacy 

management, and cyber threat prevention. Such initiatives enhance confidence in conducting business 

through digital platforms. 

6.5 Business Incubation and Mentorship Programs 

Startup incubators, accelerators, entrepreneurship development centers, and mentorship networks provide 

valuable support to women entrepreneurs. These programs offer business guidance, technical assistance, 

networking opportunities, market access, and professional mentoring. Access to experienced mentors and 

industry experts contributes significantly to entrepreneurial success and business sustainability.  
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6.6 Gender-Sensitive Entrepreneurship Policies 

Governments increasingly recognize the importance of gender-responsive policies in promoting 

entrepreneurship. Gender-sensitive policies focus on eliminating discrimination, improving access to 

finance and technology, supporting work-life balance, and encouraging equal participation in business 

activities. Such policies create a more inclusive entrepreneurial environment and foster long-term economic 

empowerment for women. 

7. FUTURE RESEARCH DIRECTIONS 

The rapid evolution of digital technologies and entrepreneurial ecosystems presents numerous opportunities 

for future research on women entrepreneurship in the digital economy. While existing studies have 

highlighted both the opportunities and challenges faced by women entrepreneurs, several areas require 

deeper investigation to better understand emerging trends, technological advancements, and policy 

implications. Future research can contribute to the development of more effective strategies and support 

mechanisms that enhance women's participation and success in the digital business environment. 

7.1 Impact of Artificial Intelligence on Women-Led Businesses 

Artificial Intelligence (AI) is transforming business operations through automation, predictive analytics, 

customer relationship management, and decision-making support systems. Future studies should examine 

how women entrepreneurs adopt and utilize AI technologies, the benefits and challenges associated with 

AI integration, and its impact on business performance, productivity, innovation, and competitiveness. 

Research can also explore whether AI contributes to reducing or widening gender disparities in 

entrepreneurship. 

7.2 Digital Entrepreneurship in Rural and Marginalized Communities 

Most existing research focuses on urban entrepreneurial ecosystems, leaving limited understanding of 

digital entrepreneurship in rural and marginalized regions. Future studies should investigate how women in 

these communities utilize digital technologies to create and sustain businesses, identify barriers related to 

infrastructure and digital access, and evaluate strategies for promoting inclusive entrepreneurial 

development in underserved areas. 

7.3 Gender Differences in Technology Adoption and Innovation 

Further research is needed to understand how gender influences technology adoption, innovation practices, 

and digital business strategies. Comparative studies between male and female entrepreneurs can provide 

insights into differences in technological readiness, innovation behaviour, risk perception, and digital 

transformation processes. Such research may help policymakers and institutions design gender-responsive 

entrepreneurship programs. 

 

https://ijnrd.org/
http://www.ijnrd.org/


INTERNATIONAL JOURNAL OF NOVEL RESEARCH AND DEVELOPMENT (IJNRD) 
© 2026 IJNRD | Volume 11, Issue 6, June 2026 | ISSN: 2456-4184 | IJNRD.ORG 

` 

IJNRD2606297 IJNRD - International Journal of Novel Research and Development (www.ijnrd.org)  

 

c942 

7.4 Longitudinal Studies on Digital Business Sustainability 

Most current studies provide cross-sectional perspectives on digital entrepreneurship. Longitudinal research 

examining the long-term sustainability, growth patterns, resilience, and success factors of women-led 

digital enterprises would offer valuable insights into business development over time. Such studies can 

identify critical determinants of survival and long-term competitiveness in the digital economy. 

7.5 Effectiveness of Government Support Programs 

Governments worldwide have introduced numerous initiatives to support women entrepreneurs, including 

financial assistance, digital literacy programs, startup incubation, and mentorship schemes. Future research 

should evaluate the effectiveness of these programs in achieving their intended objectives, assess their 

impact on business outcomes, and identify areas for improvement. Evidence-based evaluations can 

contribute to the development of more efficient and inclusive policy frameworks. 

7.6 Cybersecurity Challenges Faced by Women Entrepreneurs 

As digital entrepreneurship expands, cybersecurity concerns are becoming increasingly important. Future 

studies should investigate the nature and extent of cyber threats encountered by women entrepreneurs, 

including online harassment, data breaches, identity theft, and digital fraud. Research should also explore 

strategies for enhancing cybersecurity awareness, digital resilience, and online safety within women-led 

enterprises. 

7.7 Role of Social Media Influencers in Women-Led Enterprises 

Social media platforms have become powerful tools for business promotion and customer engagement. 

Future research should examine how women entrepreneurs leverage influencer marketing, personal 

branding, and social media collaborations to expand market reach and improve business performance. 

Studies may also explore the effectiveness of influencer-driven marketing strategies across different 

industries and entrepreneurial contexts. 

8. RECOMMENDATIONS 

To maximize the benefits of the digital economy and promote the sustainable growth of women-owned 

enterprises, it is essential to address the barriers that limit women's participation in digital entrepreneurship. 

Governments, educational institutions, financial organizations, technology companies, and civil society 

organizations must collaborate to create an enabling environment that supports women entrepreneurs. The 

following recommendations are proposed to strengthen women entrepreneurship in the digital economy. 

8.1 Expand Digital Literacy and Technical Training Programs 

Digital skills are fundamental to success in the modern business environment. Governments, educational 

institutions, and private organizations should design and implement comprehensive digital literacy and 

technical training programs tailored to the needs of women entrepreneurs. These programs should focus on 
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areas such as digital marketing, e-commerce management, financial technology, artificial intelligence, 

cybersecurity, data analytics, and business management tools. Continuous skill development will enhance 

women's ability to leverage digital technologies effectively and remain competitive in evolving markets.  

8.2 Improve Access to Affordable Finance and Venture Capital 

Access to financial resources remains a significant challenge for many women entrepreneurs. Financial 

institutions should develop gender-responsive financing mechanisms, including low-interest loans, 

microfinance programs, startup grants, and venture capital funds specifically designed for women-led 

businesses. Simplifying loan procedures and reducing collateral requirements can further improve access 

to capital and encourage entrepreneurial growth and innovation. 

8.3 Enhance Digital Infrastructure in Rural Areas 

Reliable internet connectivity, electricity supply, and access to digital technologies are essential for digital 

entrepreneurship. Governments should prioritize investments in broadband expansion and digital 

infrastructure, particularly in rural and underserved regions. Improved infrastructure will enable women 

entrepreneurs to access online markets, digital financial services, educational resources, and business 

support networks, thereby reducing the urban-rural digital divide. 

8.4 Develop Gender-Inclusive Entrepreneurship Policies 

Policymakers should formulate and implement gender-sensitive policies that promote equal opportunities 

in entrepreneurship. Such policies should address structural barriers, reduce gender discrimination, support 

work-life balance, and ensure equitable access to finance, technology, training, and markets. A supportive 

policy environment can significantly enhance women's participation and success in the digital economy.  

8.5 Strengthen Online Safety and Cybersecurity Mechanisms 

As women increasingly engage in digital business activities, ensuring online safety becomes critical. 

Governments, technology providers, and cybersecurity organizations should implement robust measures to 

protect women entrepreneurs from cyber threats, online harassment, fraud, and data breaches. 

Cybersecurity awareness programs, digital safety training, and stronger legal protections can help create a 

secure and trustworthy digital business environment. 

8.6 Promote Mentorship Networks and Professional Communities 

Mentorship and networking opportunities play a vital role in entrepreneurial development. Governments, 

business associations, universities, and industry organizations should establish women-focused mentorship 

programs, networking platforms, and entrepreneurial communities. These initiatives can facilitate 

knowledge sharing, professional guidance, collaboration, and access to business opportunities, thereby 

enhancing entrepreneurial confidence and business success. 
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8.7 Encourage STEM Education Among Women and Girls 

Promoting education in Science, Technology, Engineering, and Mathematics (STEM) is essential for 

increasing women's participation in technology-driven entrepreneurship. Educational institutions should 

encourage girls and women to pursue STEM-related disciplines through scholarships, awareness 

campaigns, skill development programs, and career guidance initiatives. A strong STEM foundation will 

equip future women entrepreneurs with the technical expertise required to innovate and succeed in the 

digital economy. 

8.8 Foster Public–Private Partnerships Supporting Women-Led Digital Enterprises 

Collaboration between governments, private-sector organizations, non-governmental organizations, and 

international agencies can significantly enhance support for women entrepreneurs. Public-private 

partnerships can facilitate access to funding, training, digital infrastructure, mentorship, market 

opportunities, and technological resources. Such collaborative efforts can accelerate the growth of women-

led digital enterprises and contribute to inclusive economic development. 

9. CONCLUSION 

The digital economy presents transformative opportunities for women entrepreneurs by reducing traditional 

barriers, expanding market access, and facilitating innovation. Digital technologies enable women to 

establish businesses, access financial services, and participate more actively in economic development. 

However, substantial barriers remain, including digital literacy deficits, limited access to finance, socio-

cultural constraints, cybersecurity concerns, and gender discrimination. 

Addressing these challenges requires coordinated efforts from governments, financial institutions, 

technology companies, educational organizations, and civil society. Creating an inclusive d igital ecosystem 

will not only empower women entrepreneurs but also contribute significantly to sustainable economic 

growth, innovation, and social development. As digital transformation accelerates globally, ensuring equal 

participation of women in entrepreneurship will remain essential for achieving inclusive and resilient 

economies. 
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